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What alumni are saying  
about the  
Alan Shawn Feinstein  
Graduate School:

“�My experience as a graduate student in the 
Feinstein Graduate School has been a positive 
one. In addition to providing realistic courses, 
the administration, staff and faculty not only 
offer assistance, but mentoring. All of them 
work as a team to benefit the students.”

	 	 — �Al Marsocci ’08 M.B.A.
Director	
National Grid 

“�You gain much more than an advanced 
degree. Graduate studies at Johnson & Wales 
University enable you to garner lifelong 
skills that invoke innovative thinking and a 
broadened understanding of proven business 
techniques and applications — all in a 
collaborative learning environment.”

	 	 — �Barbara J. Nauman ’07 M.B.A.
Vice President of Circulation	
The Providence Journal 

Where are they now?

Alan Shawn Feinstein Graduate School 
graduates hold the following positions today:

Vice President, Rhode Island Hospitality and 	
	 Tourism Association

Vice President, Citizens Bank

Vice President, National Grid

Financial Analyst, HBO, Time Warner 	
	 Entertainment

Convention Coordinator, Austin Texas 	
	 Convention and Visitors Bureau
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Are you thinking about 
changing your career, advancing 
your current career or giving 
yourself a professional edge as 
you enter the workplace? 
Graduate degree programs at Johnson & Wales University 
offer you a chance to advance in your area of interest, achieve 
career goals and position yourself for success. You will meet 
with people from different backgrounds and cultures who 
hold the same career interests and dreams as you.
	 While in Providence, the capital of Rhode Island, you will 
enjoy a truly international experience as you share knowledge 
with students from around the world. Through classes, activi-
ties and events, you’ll build relationships with faculty and 
peers, both in and beyond the classroom that will make your 
graduate program experience academically, personally and 
professionally more rewarding.
	 We encourage you to read about the exciting graduate 
degree programs Johnson & Wales University has to offer.

  position 
    yourself 
  for success
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2010–11 Academic Calendar
September 7	 Fall term begins
September 10	 Friday classes — makeup for Monday classes
October 11	 Columbus Day holiday
October 12	 Follow Monday schedule
October 15	 Friday classes — makeup for Tuesday classes
November 5	 Winter term payment deadline
November 18	 Fall term ends — Thanksgiving recess begins
November 30	 Winter term begins
December 3	 Friday classes — makeup for Monday classes
December 16	 Last day of classes — holiday recess begins
January 3		 Classes resume
January 17	 Martin Luther King Jr. Day holiday
January 18	 Follow Monday schedule
January 21	 Friday classes — makeup for Tuesday classes
February 4	 Spring term payment deadline
February 24	 Winter term ends — term break recess begins
March 1		  Priority financial aid deadline to submit FAFSA 
			   for 2011–12
March 8		  Spring term begins
March 11	 Friday classes — makeup for Monday classes
April 15		  Friday classes (for classes held on Thursdays)
May 12		  Thursday classes end
May 18		  Spring term ends
May 19		  Commencement

This unofficial university calendar is offered for planning purposes 
only and is subject to change. Visit www.jwu.edu/sas/calendar for 
detailed calendars, including summer dates.

M.B.A. in 

Global Business Leadership
	 With concentrations in 
	 	 • �Accounting
	 	 • �Financial Management
	 	 • �International Trade
	 	 • �Marketing 
	 	 • �Organizational Leadership

Hospitality
	 With concentrations in 
	 	 • �Event Leadership 
	 	 • �Marketing

C.A.G.S. in

Finance

Human Resources Management

Hospitality

programs of study
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university mission

The mission of Johnson & Wales University is to 
empower its diverse student body to succeed in today’s 
dynamic world by integrating general education, pro-

fessional skills and career-focused education. To this end, the 
university employs its faculty, services, curricula and facilities 
to equip students with conceptual and practical tools required 
to become contributing members of society. 
	 Graduate programs at Johnson & Wales University pro-
mote the perpetual career development of diverse professionals 
to meet the changing needs of the global marketplace.

Purposes of the University
Johnson & Wales University supports the following  
purposes in accordance with the mission:

• �to enroll students with potential from varied back-
grounds and to give them every opportunity to excel in 
their academic and professional lives;

• �to develop and assess sound programs and curricula that 
allow students to attain proficiencies in general educa-
tion and relevant professional disciplines;

• �to evaluate and assess regularly the rigor of all  
academic programs;

• �to provide experiential education opportunities that are 
curriculum-driven and include practical experiences for 
students in every program;

• �to support diversity in the curriculum, activities and 
services for students, and in the employment of faculty 
and staff;

• �to provide students with the opportunities that support 
intellectual development, personal growth and civic 
engagement;

• �to monitor the external and internal environment of the 
university through regular and effective  
planning and assessment;

• �to hold each academic, administrative and support 
department accountable for the achievement of the mis-
sion;

• �to plan for and provide facilities and resources that 
meet the needs of students, faculty and staff.

University Core Values
Johnson & Wales University is

Student Centered
We are strongly student centered, stressing personal 
development as well as career management skills.

Experientially Based
We integrate hands-on learning with a career-focused 
curriculum, to enable our students to gain real-world 
experience.

Industry Relevant
We are industry relevant, focusing both on the needs 
of our students and the needs of our students’ future 
employers.

Employment Focused
Our business is developing employment-ready, motivated 
graduates for world-class employers in all industries.

Globally Oriented
We respond to the increasingly global nature of busi-
ness by fostering multiculturalism and providing an 
international educational experience.



Outcomes Assessment 
Statement of Purpose
The definition of a well-educated college graduate will contin-
ue to evolve throughout this new millennium. In accordance 
with our mission to empower students to succeed in today’s 
dynamic world, and to become contributing members of soci-
ety, Johnson & Wales University integrates general education, 
professional skills and career-focused education.
	 Johnson & Wales University is committed to outcomes 
assessment. Faculty and students are therefore part of an  
ongoing effort to determine and refine the effectiveness of 
instruction and learning. 

Accreditation and Approvals
Johnson & Wales University (JWU) is accredited by the New 
England Association of Schools & Colleges, Inc. (NEASC), 
through its Commission on Institutions of Higher Education. 
This accreditation encompasses the university’s four campuses 
in Providence, R.I., North Miami, Fla., Denver, Colo., and 
Charlotte, N.C. Inquiries regarding JWU’s accreditation sta-
tus should be directed to the University Compliance Office, 
One Cookson Place, Sixth Floor, Providence, RI 02903; or at 
401-598-1423. Individuals may also contact: Commission on 
Institutions of Higher Education, New England Association 
of Schools and Colleges, 209 Burlington Road, Bedford, MA 
01730-1433, 617-271-0022, cihe@neasc.org.

5

	 Legal control is vested in the Board of Trustees of 
Johnson & Wales University. The university is approved for 
the training of veterans. JWU is an institutional member of 
Service Members Opportunity Colleges. The university is 
authorized under federal law to enroll non-immigrant alien 
students. JWU is listed in the Education Directory of Colleges 
& Universities issued by the U.S. Department of Education. 
	 The State of Rhode Island has chartered Johnson & 
Wales University as a nonprofit degree-granting institution of 
higher learning. 
	 Johnson & Wales University will make available for 
review to any enrolled or prospective student, upon request, a 
copy of the documents describing the institution’s accredita-
tion, approval or licensing. This information may be obtained 
by contacting the University Compliance Office, One 
Cookson Place, Sixth Floor, Providence, RI 02903; or at  
401-598-1423.

Please refer to Page 48 for affiliations.

strongly student centered
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For decades, people have brought ideas and information 
to others in every corner of the globe. But while today’s 
technology can instantly transport us anywhere in the 

world, it is “education” that will move us into a future where 
goals can be achieved.
	 Whether your aim is for higher education or higher 
income, a graduate degree from Johnson & Wales University 
prepares you for worldwide success with executive business 
competencies as well as professional leadership, strategic and 
creative thinking skills. Our career-focused curriculum posi-
tions you to be competitive for opportunities in business and 
hospitality.
	 Johnson & Wales graduate faculty are career-focused pro-
fessionals dedicated to creating a positive learning experience 
for students. 
	 The graduate school’s aim is to meet the diverse needs of 
the world market by providing programs that evolve through 
direct feedback from our students and the businesses that hire 
them.
	 The uniqueness of Johnson & Wales’ graduate programs 
attract students from around the globe — people who view 
career-focused education as the path to professional and  
personal success.

The Alan Shawn Feinstein  
Graduate School
The Alan Shawn Feinstein Graduate School offers afternoon 
classes on a limited basis and a full complement of evening 
classes, allowing students to complete their education on an 
evening schedule or choose to take afternoon classes when 
available.
	 Most students follow a traditional schedule, enrolling  
in two courses each term. All programs are presented in the 
traditional format schedule. 
	 The Graduate School offers an accelerated schedule for 
students who do not need or have completed foundation 
courses and wish to graduate in less time. Students may only 
accelerate their schedule if they have a minimum 3.75 GPA.
	 An accelerated M.B.A. program for the Accounting con-
centration is also available to graduate students who achieved 
a 3.25 GPA in JWU’s Accounting bachelor’s degree program. 
Information is available from Graduate School Admissions.

Student Involvement
Graduate students are involved in event planning, commu-
nity service and serve on graduate school committees. They 
also plan and organize graduate school social and educational 
activities.

A Philosophy of Graduate Career Education

Associate Professor 
Ron DiBattista, Ph.D., 
summarizes the 
lesson after student 
groups presented 
their thought-
provoking and creative 
perspective on case 
studies during his 
Effective Leadership 
course.
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where goals can be achieved
Special Features
Advantages Johnson & Wales graduate students enjoy 
include

• �Convenient evening and some afternoon classes to 
accommodate any schedule

• �Accelerated M.B.A. schedules for qualified students

• �Three terms and summer sessions instead of two 
semesters, allowing students to complete more courses 
in less time

• �A diverse student population representing more  
than 50 countries

• �Student-focused faculty with esteemed academic  
and professional experience

• Flexible tuition payment arrangements

4+1 B.S./M.B.A. Program
The five-year B.S./M.B.A. program allows JWU hospitality 
and business seniors to earn a bachelor of science degree plus 
an M.B.A. usually within five years. Students in this program 
take graduate-level courses (at no extra cost) during their 
senior year at Johnson & Wales while completing their bach-
elor’s degree. These courses include
• �COMM5500 Strategic Communications

• �MRKT5500 Strategic Services Marketing

• �MGMT5800 Effective Leadership

	 In addition, students in the undergraduate accounting 
program with a GPA of at least 3.2 are eligible to have two 
courses in the accounting concentration core waived as deter-
mined by the graduate school dean’s review of the transcript.
	 Students not only save graduate-school tuition, but also 
earn their M.B.A. within 12–15 months of completing the 
bachelor’s degree program. 
	 For more information, contact the Graduate Admissions 
Office at 4plus1@jwu.edu or 401-598-1015.
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Johnson & Wales University was founded in 1914 as pri-
vate, coeducational institution. Based on an educational 
philosophy that prepares students to enter the working 

world with solid foundations in their chosen careers, the uni-
versity has grown to offer more than 60 academic programs 
culminating in associate, baccalaureate, master’s and doctorate 
degrees.
	 Total enrollment for the 2009–10 academic year 
exceeded 16,000 undergraduate and graduate students rep-
resenting 50 states and more than 50 countries. Through its 
experienced, professional approach, the university has earned 
an international reputation in business and hospitality. In 
addition to the main campus in Providence, Rhode Island, 
Johnson & Wales presently offers undergraduate programs 
in North Miami, Florida; Denver, Colorado, and Charlotte, 
North Carolina.
	 In 1980, the Governor and General Assembly of the 
state of Rhode Island granted a Legislative Charter to the uni-
versity, authorizing the awarding of advanced degrees.
	 Presently, the Alan Shawn Feinstein Graduate School 
offers an M.B.A. in Global Business Leadership with concen-
trations in Accounting, Financial Management, International 
Trade, Marketing and Organizational Leadership, and 
an M.B.A. in Hospitality with concentrations in Event 
Leadership and Marketing. It also offers a Certificate of 
Advanced Graduate Study (C.A.G.S.) in Finance, Human 
Resources Management and Hospitality.

The City of Providence
Johnson & Wales University’s main campus is located in 
Providence, Rhode Island, on the East Coast of the United 
States. Providence is New England’s second largest city, but 
retains its historic charm in combination with the resources 
of a cultural, business and industrial center. An hour from 
Boston, Massachusetts, and less than four hours from New 
York City, Providence is also within easy reach of such well-
known vacation spots as Newport, Rhode Island, and Cape 
Cod, Massachusetts.
	 A true city campus, Johnson & Wales’ facilities are 
located throughout Providence, which provides students with 
a wide variety of educational, recreational and social activities. 
Johnson & Wales students enjoy many local restaurants and 
shops and are able to take advantage of a myriad of theater, 
music and performance opportunities. From museums to 
sporting events, Broadway shows to shopping, Providence 
offers something for everyone.
	 Interstate buses and trains are near Johnson & Wales’ 
Downcity Campus, as is the T.F. Green State Airport, served 
by most major domestic U.S. airlines. This airport is also close 
to the Radisson Airport Hotel, JWU’s practicum property.

A Growing University in a Flourishing City

The Wall Street Journal designated Providence as the only U.S. city on its 
‘Top Ten Up-and-Coming Travel Destinations’ list.
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international diversity

Johnson & Wales University takes great pride in its inter-
national student population. Approximately 60 percent 
of the graduate student population is international, rep-

resenting more than 50 countries.
	 International students can be met by a JWU representa-
tive when they arrive at the Providence airport, train depot 
or bus station. They are then brought to the Radisson Airport 
Hotel, where they can obtain an overnight stay free of charge 
for up to two nights by submitting a travel form.

International Housing Options and Assistance	
JWU graduate students live off campus and are assisted by an 
international housing coordinator, who helps international 
students find suitable housing and assists with identifying a 
roommate (if desired), turning on utilities, and purchasing the 
items needed to furnish an apartment.   

International Orientation
All international students are required to attend an informa-
tion session which introduces the network of support services 
the university provides to ensure personal and academic  

success. University and government regulations and guidelines 
pertaining to international students will also be defined and 
discussed.

International Club
The Johnson & Wales International Club offers educational, 
recreational, cultural, social and professional activities. It exists 
to promote cultural understanding through friendship and to 
contribute to the quality of student life outside the classroom. 
The club is open to all JWU students, faculty and staff. The 
International Club relies on its members to plan, organize and 
execute its activities.

English Language Institute
The English as a Second Language (ESL) program provides 
year-round instruction in English language proficiency. See 
Page 27 for specific proficiency test score requirements. 
	 Students who do not meet English proficiency require-
ments will enter JWU’s ESL program where they will develop 
the language skills required to succeed in JWU graduate pro-
grams as well as in the community.

Austria
Australia
Bahamas
Bangladesh
Belgium
Brazil
Canada
Colombia
Costa Rica

Denmark
Dominican Republic
Egypt
France
Gabon
Germany
Guatemala
Honduras
Hong Kong

Indonesia
India
Israel
Italy
Japan
Kenya
Korea
Malaysia
Morocco

Nepal
Netherland Antilles
Nigeria
Pakistan
Panama
Philippines
P.R. China
Russia
Saudi Arabia

Sweden
Taiwan
Thailand
Turkey
Uganda
United Kingdom
Uzbekistan
Venezuela
Vietnam

our international student and alumni population  
represents
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Concentrations
Concentrations within the M.B.A. programs allow you to 
focus your skills and experiences to demonstrate your unique 
abilities to current and future employers. They are as follows.

For the M.B.A. in Global Business Leadership:
• �Accounting: Earn the 150 hours of advanced study 

required to take the Uniform C.P.A. examination after 
completing the concentration.

• �Financial Management: Participate in hands-on projects 
that lead to mastery in financial analysis, process re-
engineering, and other important in-demand financial 
management skills. 

• �International Trade: Develop new strategies in interna-
tional banking, multinational corporations and inter-
national consulting firms to maximize your potential in 
the global economy.

• �Marketing: Create and execute marketing strategies that 
get results.

• �Organizational Leadership: Lead organizations to 
achieve high quality performance with committed and 
skilled team members. 

Our M.B.A. programs, 
developed and updated in 

collaboration with students and 
successful industry leaders, enable 
our diverse student body to advance 
in their professional careers by 
attaining a mastery of contemporary 
business and administrative 
theories, concepts and practices, 
including the capacities to interpret, 
critically analyze, communicate 
and apply the knowledge necessary 
for solving problems and achieving 
career success. 
	 As a graduate, you’ll learn 
executive business competencies, 
professional leadership, and 
strategic and creative thinking skills 
that will help you ethically solve 
problems that occur in the global 
business environment in culturally 
sensitive ways.  
	 Our programs incorporate 
critical career building tools 
throughout the curriculum, as 
opposed to other M.B.A. programs 
where career development is a 
separate or additional program. 
Every course, special program and 
resource focuses on helping you 
acquire the professional tools you 
need to advance your career now 
and in the future. 

M.B.A. programs



Roger Achille, J.D.
Associate Professor

Roger Achille is a labor and employment specialist 
with almost 20 years of experience providing legal 
counsel to the health care industry and municipal 
and state government. In 2004 he joined JWU as 
an adjunct professor and attained associate pro-
fessor status in 2007. He developed and teaches 
courses in labor relations as well as ethics and legal 
issues in human resources. He has strong skills 
in negotiation and administration of collective 
bargaining agreements, and provides training in 
preventing discrimination and harassment in the 
workplace.

Achille asks thought-provoking questions of his 
students to facilitate discussion on worldwide 
human resources issues that make the Global 
Business Leadership M.B.A. truly global. He high-
lights JWU’s international diversity by encouraging 
students to learn about each other’s cultural differ-
ences and how these differences directly impact 
human resource practices and laws internationally. 
The exchange of ideas sets students on a world-
wide expedition through international employ-
ment law that most would find confusing, but with 
Achille as navigator, students learn with ease. 
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For the M.B.A. in Hospitality:
• �Event Leadership: Receive advanced and experien-

tial training in event strategic management, human 
resource development, operational quality control, risk 
assessment and control, and the essential resources for 
finding solutions to complex problems.

• �Marketing: Gain experience in advertising, promotion 
and E-commerce, and explore advanced marketing 
research within various sectors of the hospitality and 
tourism industry.

M.B.A. Degree Requirements
Students are required to complete a minimum of 54 quarter 
credits with a 3.0 or higher cumulative GPA to complete their 
M.B.A. program. Prerequisite and foundation courses must 
be completed prior to registering for core and concentration 
classes.  

Career Success
The Alan Shawn Feinstein Graduate School at Johnson & 
Wales University provides you with the tools and experiences 
to develop lifelong career success. To further assist you and 
help foster your advancement, the university’s Experiential 
Education & Career Services Office provides you with career 
counseling and employment services as you prepare to graduate.

“�I believe that the population 
of JWU international students 
combined with the experienced 
JWU professors gives me an 
education and experience I 
don’t think I could find at any 
other university.”

			   —�Vanessa Karlsson, Sweden 
Global Business M.B.A.
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Pre-M.B.A. Program
The Pre-M.B.A. program at Johnson & 
Wales University is designed for out-
standing international students who have 
completed a three-year bachelor’s degree 
in countries where the three-year bach-
elor’s degree is considered the dominant 
degree in specific areas of study. 
	 The program provides qualified 
three-year degree holders the opportu-
nity, through a Pre-M.B.A. schedule of 
undergraduate courses, to equate their 
education to a four-year U.S. bachelor’s 
degree while fulfilling M.B.A. program 
prerequisites. 
	 Students successfully completing the 
Pre-M.B.A. program with a grade point average (GPA) of 3.0 
on a scale of 4.0 will enroll directly into their selected M.B.A. 
program. 

Eligibility
The Pre-M.B.A. program is offered only at the 	
Providence Campus.
	 Applicants to the Pre-M.B.A. program must hold a three-
year degree from a recognized undergraduate-level institution 
with a minimum cumulative grade point average (GPA) of at 
least 3.0 on a scale.
	 Students with three-year degrees may qualify for the 
direct entry into graduate school if they can demonstrate the 
completion of three full years of degree-related work experi-
ence after earning the university degree.
	 Candidates must successfully complete the English as 
a Second Language program if they do not submit a pass-
ing score on the language proficiency test as stated under the 
English Proficiency Requirement section on Page 27.

Application Procedure
Please refer to the International Admissions Requirements  
section on Page 26.
	 Please note: Students accepted to the Pre-M.B.A.  
program cannot transfer to the M.B.A. program without first 
completting all Pre-M.B.A. program requirements. 

Scholarships
Students who successfully complete the Pre-M.B.A. program 
with the required minimum 3.0 GPA needed to enter the 
M.B.A. program will receive a nonrenewable $2,000 M.B.A. 
scholarship awarded over the length of the program.

Course Requirements
This program requires that a minimum of 10 undergradu-
ate courses be taken by the student at Johnson & Wales 
University. The courses generally take place on the Downcity 
Campus, through the College of Business and the School of 
Arts & Sciences.
	 Course substitutions of higher-level subjects and electives 
in a comparable discipline may be approved based on previ-
ous study, but no exemptions will be made which result 
in a reduced number of required courses. Course registra-
tion for Pre-M.B.A. students will be done through Student 
Academic Services in the Student Services Center, located on 
the Downcity Campus.
	 Pre-M.B.A. course descriptions are listed in the  
undergraduate catalog, which is available online at  
www.jwu.edu/catalogs.

tools for career advancement
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  Graduates from a Business/Commerce Major

Economics
ECON2002 	 Microeconomics* 	 4.5
	 OR higher, such as
ECON3070 	 Comparative Economic Issues

English
ENG1020 	 English Composition* 	 4.5  
ENG1021 	 Advanced Composition* & Communication 	 4.5
	 OR
ENG2010	 Technical Writing	

Law**		  4.5
LAW2001 	 The Legal Environment of Business I	
	 OR higher, such as
LAW3002 	 The Legal Environment of Business II
	 OR
LAW3055	 International Business Law

Marketing (one of the following): 	 4.5
MRKT1001 	 Principles of Marketing*	
MRKT3040 	 e-Commerce  
MRKT2050 	 Qualitative Research   
MRKT3005 	 Brand Marketing
HOSP3050	 Hospitality Strategic Marketing

Math
MATH2001 	 Statistics* +	 4.5

Technology (one of the following business-related 
computer science courses):	 4.5
FIT1020 	 Information Technology  
	 for Business Professionals II
MGMT3030 	 Managerial Technology

Humanities (one of the following):	 4.5
PHIL3020 	 Crisis and Controversy:  
	 A Critical Thinking Approach
PHIL3040 	 Ethics of Business Leadership 
History course (HIST designation)
ENG1001	 An Introduction to Literary Genres
	 OR 
Literature course (LIT designation)

Social Sciences (Psychology, Sociology or Political Science) 
SOC2001 	 Sociology I	 4.5

Leadership 
LEAD2001 	 Foundations of Leadership Studies 	 4.5

  Graduates from a Non-Business Major

Economics
ECON2002 	 Microeconomics*	 4.5
	 OR higher, such as 
ECON3060 	 Comparative Economic Systems

English
ENG1020 	 English Composition* 	 4.5  
ENG1021 	 Advanced Composition*	
	 & Communication 	 4.5
	 OR
ENG2010	 Technical Writing

Law**	  	 4.5
LAW2001 	 The Legal Environment of Business I* 
	 OR higher, such as
LAW3002 	 The Legal Environment of Business II
	 OR
LAW3055	 International Business Law

Marketing (one of the following): 	 4.5
MRKT1001 	 Principles of Marketing*	
MRKT3040 	 e-Commerce  
MRKT2050 	 Qualitative Research   
MRKT3005 	 Brand Marketing
HOSP3050	 Hospitality Strategic Marketing	     

Math
MATH2001 	 Statistics* +	 4.5

Technology (one of the following business-related 
computer science courses):	 4.5
FIT1020 	 Information Technology  
	 for Business Professionals II 
MGMT3030 	 Managerial Technology

Accounting
ACCT1021 	 Business Accounting I and Lab*	 5.5
ACCT1022 	 Business Accounting II and Lab*	 5.5	
	
Business Administration — Management	
MGMT1001 	 Principles of Management*	 4.5

  * �Denotes specific subject requirements for entry into an M.B.A. program; students who have fulfilled the primary requirement may 
take one of the other courses listed. Ten total courses, minimum, must be taken. 

** �Those intending to enter the Hospitality M.B.A. program should substitute LAW2010 Hospitality Law for the business law courses 
listed. Those choosing the Event Leadership concentration should add SEE2020 Event Management to their Pre-M.B.A. program.

   +  Requires College Math as prerequisite.

Pre-M.B.A. Program

This program requires that a minimum of 10 undergraduate courses be taken by the student at  
Johnson & Wales University. Substitutions for higher courses or electives within a comparable  
discipline may be approved based on previous study, but no exemptions will be made which result  
in a reduced number of required courses.
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Accounting Concentration
The M.B.A. in Global Business Leadership with a  
concentration in Accounting provides the opportunity for 
advanced study in management and accounting. Successful 
completion of this program prepares individuals to pursue 
high-level careers in accounting and/or management posi-
tions both in private industry and in public accounting firms. 
Building on students’ preexisting foundation in accounting, 
this advanced program enables students to develop theoretical 
knowledge while learning how advanced accounting principles 
and techniques are applied in practice. Research techniques 
that successful practitioners use are also covered.
	 This program is designed to meet the 150 hours of 
advanced study requirement that candidates must satisfy to 
take the Uniform C.P.A. Examination.
	 Prerequisite and foundation courses should be completed 
prior to registering for core and concentration classes. 

Financial Management 
Concentration
The M.B.A. in Global Business Leadership with a concentra-
tion in Financial Management has been designed for people 
who are adept at working with numbers and wish to develop 
expertise in analyzing the financial dimensions of business 
decisions. The courses in this concentration provide students 
with the analytical concepts and diagnostic skills they need to 
participate in high-level strategic sessions with top manage-
ment. Through participation in hands-on projects, students 
learn how to apply these financial skills to real-world prob-
lems.
	 The Financial Management concentration prepares 
students for a wide variety of careers in domestic and global 
enterprises, both for-profit and non-profit. Graduates may 
wish to apply their knowledge of advanced financial tools 
to careers directly in the field of financial management by 
working for chief financial officers or vice presidents of 
finance. Careers in business consulting areas such as strategic 
financial planning or in allied fields that draw on financial 
analysis, such as process re-engineering, are also a possibility. 
Depending upon prior business experience, graduates may 
obtain top financial officer positions. A background in finan-
cial management can be a strong asset for eventually becoming 
the head of a domestic or global enterprise.

M.B.A. in Global Business Leadership 
with Concentrations 

Accounting Concentration*
  Prerequisite Courses 	

Courses offered through the undergraduate College of Business
ACCT2021	 Intermediate Accounting I**	 4.5
ACCT2022	 Intermediate Accounting II	 4.5
ACCT2023	 Intermediate Accounting III	 4.5
ACCT3011	 Federal Taxes I	 4.5
ACCT3040	 Auditing	 4.5
ACCT3050	 Advanced Accounting	 4.5
LAW3010	 Business Law for Accountants	 4.5

  Foundation Courses 	

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5
MATH5000	 Quantitative Analysis for Problem Solving and  
	 Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment and Planning	 2.25
MRKT5010	 Marketing Concepts	 4.5

Note: All prerequisite courses must be completed prior to or concurrently  
with foundation courses.

  Core Courses	

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
MGMT5900	 Ethics and Corporate Responsibility	 4.5
FISV5600	 Financial Management	 4.5
MGMT5800	 Effective Leadership	 4.5
MRKT5500	 Strategic Services Marketing	 4.5

  Concentration Courses*** 	

ACCT6001	 Accounting Theory	 4.5
ACCT6003	 Advanced Auditing 	 4.5
ACCT6020	 Individual Taxation 	 4.5
ACCT6021	 Corporate Taxation	 4.5
LAW6000	 Law for Accountants	 4.5

  Career Capstone Course 

MGMT6800	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–110.25

  * �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing and 
CPA requirements. Core courses should always be completed prior to taking 
concentration courses.

** �Prior to enrolling in ACCT2021, students must have completed FISV5000 
(Corporate Financial Management), or ACCT1001 (Accounting I) and ACCT1002 
(Accounting II).

*** Not offered every term.



Paul C. Boyd, Ph.D
Associate Professor

Effective business decision-making is founded on 
objective research and the accurate translation 
of data into usable knowledge. Developing and 
implementing valid and unbiased research studies 
to assist organizations in their decision-making 
processes has been the basis of Paul Boyd’s career.

At the Wharton School of the University of 
Pennsylvania, Boyd earned his Doctor of 
Philosophy in Social Systems Sciences. Since then, 
he has been involved in a variety of marketing and 
public policy research projects, including policy 
research for Fortune 100 companies and a large-
scale public study of telecommuting. He founded 
a contract research advisory firm that specializes 
in research project management, methodology, 
statistical analysis and organizational develop-
ment services. Most recently, he was the research 
director for a pioneering Web-based marketing 
research firm.

Today, Boyd teaches research, analysis and mar-
keting courses. His research interests involve the 
development of strategic organizational processes 
to serve as antidotes to ‘groupthink’.
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Financial Management Concentration*
  Foundation Courses

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5
FISV5000	 Corporate Financial Management	 4.5 
MATH5000	 Quantitative Analysis for Problem Solving and  
	 Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment 
	 and Planning	 2.25
MRKT5010	 Marketing Concepts	 4.5

  Core Courses

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
RSCH5520	 Research and Analysis II	 4.5
MGMT5900	 Ethics and Corporate Responsibility	 4.5
FISV5600	 Financial Management	 4.5
MGMT5800	 Effective Leadership	 4.5
MRKT5500	 Strategic Services Marketing	 4.5

  Concentration Courses**

FISV6030	 Financial Reporting & Control	 4.5

Choose three of the following courses:	 13.5
FISV6020	 Tax Planning for the Financial Manager
FISV6035	 Mergers and Valuations
FISV6041	 Finance Special Topics
FISV6050	 Strategic Financial Planning
FISV6056	 Fundamentals of Investing  
	 and Portfolio Management
FISV6060	 Managing Capital Markets
IBUS6035	 Global Trade and Finance
GRAD6800	 Graduate Internship
	
  Career Capstone Course 

MGMT6800	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–83.25

* �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing. Core 
courses should always be completed prior to taking concentration courses.

** Not offered every term.
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International Trade 
Concentration
The M.B.A. in Global Business Leadership with a concentra-
tion in International Trade prepares students to work directly 
in various fields, such as importing and exporting, marketing 
or international banking, or in one of the many related fields 
that draw on this expertise. Students in the International 
Trade concentration develop the skills needed for careers that 
focus on trade-related issues in international banking, multi-
national corporations and international consulting firms.
	 Students in this concentration learn how to establish 
businesses that involve international trade, ranging from firms 
that advise clients on aspects of international trade to compa-
nies that directly import or export products.
	 Careers in government are also a possibility for 
International Trade concentration graduates, including jobs in 
domestic agencies that regulate trade (U.S. Customs, Food & 
Drug Administration, and the Federal Trade Administration) 
and jobs in multinational government agencies, such as the 
International Monetary Fund, the World Bank and the World 
Trade Organization.

International Trade Concentration*
  Foundation Courses

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5
FISV5000	 Corporate Financial Management	 4.5 
MATH5000	 Quantitative Analysis for Problem Solving  
	 and Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment and Planning	 2.25
MRKT5010	 Marketing Concepts	 4.5

  Core Courses

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
MGMT5900	 Ethics and Corporate Responsibility	 4.5
MGMT5800	 Effective Leadership	 4.5
FISV5600	 Financial Management	 4.5
MRKT5500	 Strategic Services Marketing	 4.5

  Concentration Courses** 

Choose five of the following courses:	 22.5
HOSP6030 	 Franchising and Licensing
IBUS6000	 Cross Cultural Leadership
IBUS6020	 International Business Negotiations
IBUS6030	 European Union and the World Community
IBUS6035	 Global Trade and Finance 
IBUS6041	 International Trade Special Topics
IBUS6045	 International Relations and Organizations
MGMT6075	 International and Comparative Employment Law
GRAD6800	 Graduate Internship
	
  Career Capstone Course 

MGMT6800	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–83.25

* �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing. Core 
courses should always be completed prior to taking concentration courses.

** Not offered every term.



  give 
yourself a 
 professional 
   edge
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Marketing Concentration
The M.B.A. in Global Business Leadership with a concen-
tration in Marketing prepares students to pursue success-
ful careers in the field of marketing in a very practical way. 
Under the guidance of experienced practitioners, students in 
this major frequently participate in hands-on projects that 
teach the application of state-of-the-art marketing techniques. 
The concentration focuses on marketing in the context of pro-
viding strategic direction to an enterprise. As a result of this 
approach, our graduates’ marketing advice is highly valued by 
both clients and top management.
	 Because of the fast-paced, ever-changing and creative 
nature of marketing, the courses in this concentration are 
always challenging. Students who are ready to meet the chal-
lenges will find themselves well prepared for a wide variety of 
careers in marketing, achieving positions as marketing consul-
tants, employees for the marketing department of domestic or 
international corporations, and marketing specialists for non-
profit organizations.
	
Organizational Leadership 
Concentration
The M.B.A. in Global Business Leadership with a concentra-
tion in Organizational Leadership fulfills the educational 
needs of a broad spectrum of individuals seeking to further 
develop and refine their leadership and management skills. 
This program is specifically designed for people who are looking 
to prepare themselves for larger management responsibilities.
	 The courses in this concentration focus on how to  
apply state-of-the-art leadership techniques that get results.  
Students receive a solid grounding in the advanced concepts 
of organizational and leadership theory and learn to apply 
these concepts through a variety of experiential exercises.

Marketing Concentration*
  Foundation Courses

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5
FISV5000	 Corporate Financial Management	 4.5 
MATH5000	 Quantitative Analysis for Problem Solving  
	 and Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment and Planning	 2.25
MRKT5010	 Marketing Concepts	 4.5

  Core Courses

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
RSCH5520	 Research and Analysis II	 4.5
MGMT5900	 Ethics and Corporate Responsibility	 4.5
MRKT5500	 Strategic Services Marketing	 4.5
FISV5600	 Financial Management	 4.5
MGMT5800	 Effective Leadership	 4.5

  Concentration Courses**

Choose four of the following courses:	 18.0
COMM6000	 Advanced Professional Communication
HOSP6030 	 Franchising and Licensing
IBUS6035	 Global Trade and Finance
MRKT6010	 Advertising and Promotions Strategy
MRKT6030	 Advanced Marketing Research
MRKT6035	 Brand Management
MRKT6040	 eCommerce Strategies
MRKT6041	 Marketing Special Topics 
MRKT6045	 Global Marketing
GRAD6800	 Graduate Internship

  Career Capstone Course 

MGMT6800	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–83.25

* �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing. Core 
courses should always be completed prior to taking concentration courses.

** Not offered every term.
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Organizational Leadership Concentration*
  Foundation Courses

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5 
FISV5000	 Corporate Financial Management	 4.5
MATH5000	 Quantitative Analysis for Problem Solving  
	 and Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment and Planning	 2.25
MRKT5010	 Marketing Concepts	 4.5

  Core Courses

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
MGMT5900	 Ethics and Corporate Responsibility	 4.5
MRKT5500	 Strategic Services Marketing	 4.5
FISV5600	 Financial Management	 4.5
MGMT5800	 Effective Leadership	 4.5
MGMT5600	 Human Resource Issues 	 4.5

  Concentration Courses**

Choose four of the following courses:	 18.0
COMM6000	 Advanced Professional  
	 Communication
MGMT6000	 The Leader as Coach
MGMT6010	 Project Management
MGMT6015	 Operations Management
MGMT6020	 Leading Organizational Change
MGMT6030	 Entrepreneurship
MGMT6041	 Management Special Topics
MGMT6050	 Labor Relations
MGMT6055	 Legal Issues in Human Resources
MGMT6056	 Contemporary Leadership Issues and Strategies
MGMT6075	 International and Comparative Employment Law
GRAD6800	 Graduate Internship

  Career Capstone Course 

MGMT6800	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–83.25

* �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing. Core 
courses should always be completed prior to taking concentration courses.

** Not offered every term.

Ron DiBattista, Ph.D
Associate Professor 

DiBattista taught at various colleges before joining 
JWU in 2002. He soon became a student favorite 
and won acclaim in 2007 as JWU’s Graduate School 
Teacher of the Year.

DiBattista’s research interests include manage-
ment, organizational behavior and educational 
leadership. He combines his love of teaching and 
his contributions to the organizational behavior 
field to support student professionalism and 
growth.

DiBattista has published articles in numerous 
journals, and has chaired over 100 accreditation 
visits for the Accrediting Council for Independent 
Colleges and Schools in Washington D.C. 

His work experience offers several opportunities 
for sharing in the classroom. Indepth discussions 
include how to manage people, innovation, ideas, 
strategy and cost.

Students describe DiBattista as friendly, accessible 
and fair, challenging them to think and be creative 
in their problem-solving. 

DiBattista’s hobbies include travel, sports  
(particularly baseball and golf), music and  
spending time with family.



Johnson & Wales University is the largest educator of 
hospitality professionals in North America. Economists 
recognize the global hospitality industry as the largest 

industry in the world and one of the fastest growing fields for 
future employment. 
	 Through the M.B.A. program in Hospitality, you will 
acquire the skills and experiences needed to provide exemplary 
leadership for hospitality-related organizations throughout the 
world, including Marriott and Compass Group. 
	 Prerequisite and foundation courses should be completed 
prior to registering for core and concentration courses. 
	 Specialized hospitality concentrations provide the 
advanced training and knowledge needed to secure employ-
ment positions in these growing areas. 

Event Leadership 
Concentration
Graduates in this M.B.A. concentration in the high-demand 
field of event leadership may seek higher-level positions within 
global organizations that require M.B.A. core curricular skills 
as well as strategic planning and management expertise within 
the event field. Employment opportunities for this M.B.A. 
program are boundless, but some job titles include director of 
meetings and conventions, manager of expositions, producer 
of sport events, and director of special events for attractions 
and festivals. 

Marketing Concentration
In the highly competitive hospitality and tourism industry, 
professional marketers are needed to conduct high-level 
research, develop effective strategies, enhance revenues from 
strategic channels, and evaluate marketing outcomes. From 
marketing exotic travel destinations to promoting world-class 
attractions, there are innumerable opportunities for skilled and 
experienced marketing professionals.
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M.B.A. in hospitality 
with Concentrations

Caroline Cooper, Ed.D
Professor

Caroline Cooper’s career began in the food service 
industry, where she ultimately owned a food ser-
vice consulting company. In 1978 she joined the 
faculty of Johnson & Wales’ Hospitality College and 
became dean after holding a variety of leadership 
positions within the college. Cooper’s progressive 
leadership style helped The Hospitality College 
become a nationally recognized program for quality 
and the nation’s largest hospitality educator with 
more than 2,700 students. In 2001 she joined the 
university’s Advancement Office, helping to secure 
more than $17 million in university donations.

Cooper has held such prestigious positions as 
delegate to the White House Conference on Travel 
& Tourism and president of the International 
Council on Hotel, Restaurant and Institutional 
Education (CHRIE). She has been a trustee for 
the American Hotel & Lodging Foundation and 
the Educational Institute of the American Hotel 
& Lodging Association (AH&LA). She also chairs 
the Certification Commission for the Educational 
Institute of AH&LA. 

Cooper’s accomplishments have been recognized 
with many prestigious awards, including the 
Howard B. Meek award for lifetime contribution to 
hospitality and tourism education. 

Cooper returned to the classroom in 2004 to teach 
hospitality management and hospitality finance 
graduate courses, sharing her experience within 
the hospitality field so that her students can succeed.
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Hospitality (M.B.A.)*
  Prerequisite Courses

Courses offered through the undergraduate hospitality  
and business colleges
LAW2010	 Hospitality Law	 4.5
SEE2020	 Event Management**	 4.5

  Foundation Courses

COMM5000	 Effective Communication	 4.5
ECON5000	 Economics in the Global Economy	 4.5
FISV5000	 Corporate Financial Management	 4.5 
HOSP5000	 Hospitality and Tourism 
	 Information Technology	 4.5
MATH5000	� Quantitative Analysis for Problem Solving  

and Decision Making	 4.5
MGMT5000	 Management and the Global Economy	 4.5
MGMT5019	 Career Assessment and Planning 	 2.25
MRKT5010	 Marketing Concepts	 4.5

  Core Courses

COMM5500 	 Strategic Communication 	 4.5
RSCH5500	 Research and Analysis	 4.5
MRKT5500	 Strategic Services Marketing	 4.5
MGMT5800	 Effective Leadership	 4.5
MGMT5600	 Human Resource Issues	 4.5

  Program Courses

HOSP5500	 Hospitality and Tourism Global Issues	 4.5
HOSP5600	 Hospitality and Tourism Financial Management	 4.5

  Concentration Courses***

Students must take four courses from any one of 
the following concentrations.	 18.0

Event Leadership Concentration+

EVNT6000	 Event Leadership
EVNT6020	 Event Operations and Risk Management
EVNT6030	 Event Marketing & Global Meetings/Exhibitions	
IBUS6020	 International Business Negotiations	
MGMT6030	 Entrepreneurship
GRAD6800	 Graduate Internship
	 OR		
Elective	 One elective course from any concentration	

Marketing Concentration
HOSP6045	 Optimizing Revenue and Channel Distribution++

Choose three of the following courses:
HOSP6030 	 Franchising and Licensing
MRKT6010	 Advertising & Promotions Strategies
MRKT6030	 Advanced Marketing Research
MRKT6035	 Brand Management
MRKT6040	 e-Commerce Marketing Strategies
GRAD6800	 Graduate Internship
	 OR		
Elective	 One elective course from any concentration

  Career Capstone Course

HOSP6800	 Hospitality and Tourism
	 Business Policy and Strategy	 4.5

Total Quarter Credit Hours	 54.0–96.75 

   *  �Students should always check with their academic counselor and/or academic 
planner before scheduling courses to ensure correct course sequencing. Core 
courses should always be completed prior to taking concentration courses.

  ** �This course is only a prerequisite for event leadership concentration students 
who have less than two years of professional experience.

*** Not offered every term.

       + At least two of the four courses selected must be EVNT courses.

   + + This course is a required course in the concentration.
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Set yourself apart from other M.B.A. graduates entering 
your workplace and enhance your skills in new areas 
by pursuing a C.A.G.S. in either Finance, Human 

Resources Management or Hospitality. 
	 As a C.A.G.S. student, you’ll advance and broaden your 
knowledge in specific subject areas that are important to your 
job performance and career development. You’ll gain an edge 
in a competitive marketplace that not only requires strong 
business fundamentals but also cutting edge knowledge.    
	 Besides receiving a quality JWU graduate education, 
you’ll reap the benefits of these career services:
• �Executive Coaching: Enhance your effectiveness on the job 

with your own executive career coach.
• �Career Assistance: Manage your career with the help of our 

experienced graduate faculty and career professionals.
• �Professional Development: Develop success-critical  

personal qualities and skills through a curriculum that is 
more than just a series of business classes. 

• �Networking Opportunities: Network with alumni and local 
business executives for continued career success.

Admission Requirements
Candidates must hold a master’s degree in business adminis-
tration or a certification or its equivalent in business and/or 
law or other related areas. Candidates holding a non-business 
degree may be required to take foundation courses.
 

Finance (C.A.G.S.)
  Major Courses

Choose five of the following courses, from which none 
have been completed previously:

FISV6020 	 Tax Planning for the Financial Manager	 4.5
FISV6030 	 Financial Reporting and Control	 4.5
FISV6050 	 Strategic Financial Planning	 4.5
FISV6056	 Fundamentals of Investing  
	 and Portfolio Management	 4.5
FISV6060	 Managing Capital Markets	 4.5
IBUS6035 	 Global Trade and Finance	 4.5

Total Quarter Credit Hours	 22.5

Human Resources Management (C.A.G.S.)
  Major Courses

Choose five of the following courses, from which none 
have been completed previously:

MGMT6041	 Management Special Topics	 4.5
MGMT6050 	 Labor Relations	 4.5
MGMT6055 	 Legal Issues in Human Resources	 4.5
MGMT6056 	 Contemporary Leadership Issues and Strategies	 4.5
MGMT6060	 Facilitating Adult Learning 
	 and Professional Development	 4.5
MGMT6065	 Wage and Salary Administration	 4.5
MGMT6075	 International and Comparative Employment Law	 4.5

Total Quarter Credit Hours	 22.5

Hospitality (C.A.G.S.)
  Major Courses

HOSP5500 	 Hospitality and Tourism Global Issues	 4.5
HOSP5600 	 Hospitality and Tourism Financial Management	 4.5
HOSP6030 	 Franchising and Licensing	 4.5
HOSP6800 	 Hospitality and Tourism Business Policy  
	 and Strategy	 4.5
Elective	 HOSP- or EVNT-designated elective  
	 at the 6000 level or higher	 4.5

Total Quarter Credit Hours	 22.5

Certificate of Advanced Graduate Studies 
(C.A.G.S.)



24

Providence Banks
Bank of America
www.bankofamerica.com 
1-800-841-4000 
111 Westminster Street 
401-278-6000

Citizens Bank 
www.citizensbank.com 
1-800-922-9999 
1 Citizens Plaza 	
401-456-7096

63 Westminster Street 	
401-456-7010

FAX AND COPYING  
CENTERS
Allegra Printing & 
Imaging
www.allegraprovidence.com 
102 Waterman Street  
Providence, R.I. 
401-421-5160

Fed Ex Office
www.fedex.com 
50 Kennedy Plaza 
Providence, R.I. 
401-331-1990

236 Meeting Street 
Providence, R.I. 
401-273-2830

Staples
www.staples.com 
551 North Main Street 
Providence, R.I. 
401-272-2828

TRANSPORTATION

Bus Service

Rhode Island Public 
Transit  
Authority (RIPTA)
www.ripta.com 
Schedules & Route 
Information 	
401-781-9400

Greyhound Bus Line
www.greyhound.com 
1 Kennedy Plaza 
Providence, R.I. 
401-454-0790

Peter Pan Bus Line
www.peterpanbus.com 
1 Bonanza Way (Exit 25  
off I-95 North) 
Tickets & Schedule 
Information 	
401-751-8800

Taxicabs

Checker Cab 
www.checkercabprovidence.com

401-272-1222

Red and White Cab 
401-521-4200

Yellow Cab Inc. 
401-941-1122

Trains

Amtrak Station
www.amtrak.com 
100 Gaspee Street 
Providence, R.I. 
General Information &  
Reservations 	
1-800-872-7245

Airplanes

T.F. Green Airport
www.pvdairport.com 
1-888-268-7222 
2000 Post Road 
Warwick, R.I. (Exit 13  
off I-95 South) 
General Information 	
401-691-2471

RENTING A CAR
Avis Rent-A-Car 
www.avis.com 
1-800-331-1212

Enterprise Rent-A-Car
www.enterprise.com 
1-800-261-7331

Hertz Rent-A-Car 
www.hertz.com 
1-800-654-3131

National Car Rental 
www.nationalcar.com 
1-800-222-9058

SHOPPING
Emerald Square Mall
www.simon.com/mall 
999 South Washington 
Street 
North Attleboro, Mass. 
508-699-7979

Providence Place Mall
www.providenceplace.com 
One Providence Place 
Providence, R.I. 
270-1000

Swansea Mall
www.visitswanseamall.com 
Route 118 
(262 Swansea Mall Drive) 
Swansea, Mass. 
508-679-2543

Warwick Mall
www.warwickmall.com 
Route 2  
(400 Bald Hill Road) 
Warwick, R.I. 
739-7500
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Contact 
Information
Alan Shawn Feinstein  
Graduate School Admissions
www.jwu.edu/grad 
1-800-DIAL-JWU (1-800-342-5598)  
ext. 1015 or 401-598-1015 
E-mail gradschool@admissions.jwu.edu 
Fax 401-598-1286

Graduate Administration
401-598-4738	 sfs.pvd@jwu.edu

Financial Aid 
401-598-4648/4649	 sfs.pvd@jwu.edu

Financial Planning
401-598-4770      	 sfs.pvd@jwu.edu

International Student Affairs 
401-598-1074	 isa@jwu.edu

Student Academic Services
401-598-1088	 sas.pvd@jwu.edu

VISITING the 
alan shawn feinstein 
Graduate School
For GPS Purposes: 
265 Harborside Boulevard 
Providence, R.I.

From I-95 North: Take I-95 North to Exit 
16 (Route 10, Cranston). When exit-
ing, bear right at the fork (to Elmwood 
Avenue) and follow exit ramp to the bot-
tom. At light, bear right onto Elmwood 
Avenue (Route 1 South). At the next light, 
take left onto Park Avenue (Route 12 
East), then follow “From Route 12 East” 
directions below.

From I-95 South: Take I-95 South to Exit 
16 (Route 10). Follow off-ramp to the 
Park Avenue exit. Follow the expressway 
to the end. Take left onto Route 12 East 
(Park Avenue), then follow “From Route 
12 East” directions below. 

From Route 12 East: Follow Route 12 
East for approximately one mile. At the 
light at the intersection of Route 12 and 
Warwick Avenue (Route 1A), take a left. 
Follow Warwick Avenue to the second 
traffic light. Proceed across intersection 
between Sovereign Bank and Brooks 
Pharmacy onto Norwood Avenue. 
Follow Norwood Avenue to the end. At 
the light, turn left onto Narragansett 
Boulevard and follow for 4/10 mile to the 
Harborside Campus entrance (just before 
Shell Gas Station on right). Take right 
and continue for 4/10 mile; bear left onto 
Shipyard Street. Parking lot entrance is 
on the left. 

Guide to Services*
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Procedures For Admission
JWU graduate programs attract a diverse group of motivated 
individuals with the potential for being successful in their 
chosen major. The admissions process is based on careful, case-
by-case evaluation of academic records, professional achieve-
ments and other aptitudes of the applicant. Johnson & Wales 
University believes diversity is essential to a productive gradu-
ate-level experience, and thus welcomes applicants from varied 
academic and professional backgrounds.
	 Applications for admission to JWU graduate programs are 
processed in the order received according to the start date speci-
fied on the application. Once all application requirements are 
met, the Graduate Admissions Office takes pride in the timely 
processing of applications. Enrollment is limited and applicants 
are encouraged to submit required documents as early as possible. 

Admissions Requirements
Candidates for admission to JWU graduate programs at 
Johnson & Wales University must hold a baccalaureate degree 
from an accredited institution. Successful applicants demon-
strate an undergraduate minimum GPA of 2.85. However, 
applicants with GPAs below 2.85 will be considered based on 
additional factors: coursework completed beyond the baccalau-
reate, reputation of undergraduate institution, undergraduate 
major, and current position’s level of responsibility. 
	 In addition, scores on standardized tests such as GMAT, 
GRE, ETS test of Business Knowledge and other nationally 
recognized instruments will be considered. Students who have 
an undergraduate GPA below 2.85 are strongly encouraged to 
submit a GMAT or GRE score
	 Other factors considered for admission include two letters 
of recommendation, and a statement of purpose describing why 
you want to enter the program and how you believe your previ-
ous training and experience will help you succeed. The state-
ment should not exceed 500 words and must be submitted in 
printed form.

Application Requirements
Prior to being considered for admission into a JWU graduate 
program, the following must be submitted (for the most recent 
application requirements, visit http://www.applyweb.com/
apply/jwug):
	 1. A printed or typed signed application for admission
	 2. Official, final transcripts documenting all undergradu-
ate and graduate work. When a graduate school application is 

submitted prior to completing requirements for the bachelor’s 
degree, the Graduate Admissions Office may offer a conditional 
acceptance pending submission of required documents. A final 
transcript must be submitted prior to enrollment.
	 3. Two letters of recommendation from individuals 
qualified to acknowledge the applicant’s potential for success-
ful completion of the graduate program. These letters can be 
e-mailed to gradschool@admissions.jwu.edu or faxed to 401-
598-1286.
	 4. Standardized test scores, when applicable  
(See Page A-1 for a listing.)
	 All of the above, with the exception of letters of  
recommendation, must be original documents. 
Faxed copies are not considered original documents.  
For international documentation, copies which have been 
certified (notarized) as true copies of the original by the 
proper authorities may be acceptable. 

Application Forms
Enclosed with your catalog are forms required for application.

International Admissions 
Requirements
Applicants who are not U.S. citizens or permanent residents 
of the U.S. must meet the same admissions requirements as all 
other applicants, in addition to supplying the following:
	 1. Certified copy of scores for the Test of English as a 
Foreign Language (TOEFL), Michigan English Language 
Assessment Battery (MELAB) test, or International English 
Language Test System (IELTS). Please see the next page for 
information on the English Proficiency Requirement and scores 
required for admission.
	 2. Declaration of Financial Support signed by both the 
applicant and the sponsor
	 3. Certified Bank Statement 
	 4. Copy of the biographical section of your 
current passport
	 NOTE: Transcripts, test scores and bank statements must 
be originals or certified true copies. Unofficial photocopies can-
not be accepted.
	 All documents which are not in English must be accom-
panied by a certified (notarized) translation. Transcripts from 
institutions located outside the United States will be assessed 
according to substantive content, comparable equivalency to 
an accredited institution in the U.S., and official educational 
policies implemented within the country where the institution 

Admissions Information
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operates. Course descriptions may occasionally be necessary in 
order to ascertain course content.
	 International students filing an application outside the 
United States must submit all required documents at least eight 
weeks prior to the selected enrollment date.

Transfer Credits
A candidate for the M.B.A. degree may petition to receive a 
maximum of nine quarter credit hours of transfer credit for 
graduate-level courses taken at approved colleges. To receive 
transfer credit, the courses must cover content equivalent to 
courses offered in the core or concentration that the student 
plans to enter, and must be approved by the dean. Transfer can-
didates should submit official college transcripts from any col-
leges previously attended prior to enrolling in graduate courses.
	 The student must also have earned a grade of “B”  
or better. Credits earned more than three years prior to  
enrollment in a JWU graduate program are not transferable 
without special permission from the dean of the Alan Shawn 
Feinstein Graduate School (for M.B.A. programs).
	 Once enrolled in a JWU graduate program, a student may 
not take courses elsewhere and apply them for transfer credit. 
Transfer credits should be requested prior to initial matricula-
tion into a JWU graduate program.

English Proficiency 
Requirement
Johnson & Wales University recognizes the TOEFL (Test of 
English as a Foreign Language) as proof of English proficiency. 
TOEFL scores must be received as official ETS scores. The uni-
versity’s Designated Institution (D.I.) code is: 3465. This code 
should be used on your TOEFL registration form so that your 
scores will be sent to us directly. 
	 Minimum TOEFL requirements (all levels, undergraduate 
and graduate) are as follows: 80 (Internet-based or IBT), 550 
(pen/paper or PPT)
	 Individual section scores must also meet minimum score 
requirements.
	 Acceptable proof of English proficiency may also include 
one of the following comparable English proficiency examina-
tions: IELTS (Cambridge), Band 6.5; ELS Level 112 Certificate 
of Completion and Academic Report; City & Guilds Pitman 
ESOL Examinations – Higher Intermediate or Expert Level; 
The London Tests of English LTE, Level 4 (Advanced); 
MELAB (Michigan English Language Battery) – 77; S.T.E.P. 
Eiken – (Society for Testing English Proficiency) – Grade 1.

	 Other English language examination results will also be 
considered, and experience studying in the English language,  
as documented through school transcripts, will be taken into 
consideration. 
	 To meet English proficiency requirements, all English 
language examination results must be submitted on an official 
test transcript which is no more than two years old. Students 
may be exempted from individual ESL classes based on their 
individual TOEFL (or equivalent test) section scores. JWU also 
reserves the right to require ESL classes or workshops to increase 
proficiency in a particular area, regardless of total TOEFL or 
other test scores. Students who submit passing total test scores 
but with section scores lower than 17 (TOEFL – IBT) or 5.5 
(IELTS), or equivalent test section score, may be required to 
attend a graduate language proficiency workshop.  

International Student Visa
Responsibility for obtaining the approved visa classification rests 
entirely with students. Students entering the United States to 
study will need an F-1 international student visa. In order to 
obtain the necessary visa, students must submit the valid Form 
I-20 for an F-1 visa to the United States Embassy or Consulate 
in the country of residence. In addition to these forms, students 
will have to present a passport and evidence of financial support.
	 Johnson & Wales University will send the Form I-20 after 
students have been accepted and have submitted evidence of 
financial support. International students must register for the 
term for which admission is offered and must maintain full-
time status during the academic year. 

International Transfer 
Students 
International students currently studying in the U.S. who seek 
enrollment in a JWU graduate program are required to submit 
a Transfer Release Form (completed by the foreign student 
advisor at the institution you last attended) prior to receiving a 
Form I-20.

Date of Enrollment Change
Students wishing to change their selected date of enrollment 
should forward a written request with their $100 nonrefund-
able deposit, if the deposit has not been submitted earlier. 
International students must also return the original I-20 form, 
unless the I-20 was secured at the student’s embassy, and  
submit a new original bank statement.
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English as a Second Language 
(ESL) Students
Students who are studying in our English as a Second  
Language (ESL) program will be charged $5,096 for tuition. 
This program charge will be applied for each term while study-
ing in ESL. ESL students are not eligible for Johnson & Wales 
University scholarships.

Tuition Deposit
Acceptance to graduate school is confirmed with a $100  
tuition deposit. This deposit is applied to the tuition and  
is nonrefundable.

Payment Options

Annual Payments
The student may make one payment in full for the entire aca-
demic year. Students are responsible for paying all charges in 
full or making appropriate arrangements by the published due 
date of August 6, 2010. 

Term Payments
Students may choose to make three payments a year, which are 
payable by the published due date each term.

Monthly Payments 
Students may choose to pay the annual amount due in con-
venient monthly payments. This option is available through 
Tuition Management Systems (TMS). There is an enrollment 
fee to participate; however, the payments are interest free. 
Students interested in this option must contract with TMS and 
pay the first payment, in addition to the enrollment fee, by the 
published due date of August 6, 2010.
	 All Johnson & Wales University students must fulfill their 
financial obligations to the university by the Term Start due 
date of August 6, 2010 (all off-term entrants must meet the 
financial obligation by the published date for that term). 
	 To meet your financial obligation you must do one of the 
following by the published due date:
• Make a full term payment
• �Contract with TMS and pay the first monthly payment, as 

well as the enrollment fee
• �Have an approved loan which covers the annual balance
• �Have an approved payment plan with Student Financial 

Services using a combination of the above options
	 Students who do not fulfill their financial obligation by the 
Term Start due date may have their acceptance revoked.

Financial Obligations
Continued enrollment as a student in good standing and  
certain other student benefits (diplomas, transcripts, etc.) are 
conditioned upon being current in all financial obligations to 
the university, including loans in which the university appears 
as a holder or guarantor.

2010–11 Tuition and Fees
The following tuition and fees schedules are effective 
for the 2010–11 academic year unless noted other-
wise. Tuition and fees are subject to change annually.

Tuition:
$340/quarter credit hour 
Most graduate courses are 4.5 quarter credit hours at 
a cost of $1,530 each.

Undergraduate Prerequisite Courses:
$158/quarter credit hour 
Most prerequisite courses are 4.5 quarter credit hours 
at a cost of $711 each.

Pre-M.B.A. Program:
Tuition (for one term) $5,096
$283/quarter credit hour
General Fee (for one term) $369
Orientation Fee $288

English as a Second Language (ESL):
Tuition (for one term) $5,096
General Fee (for one term) $369 
Orientation Fee $288

Financial Information
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Financial Aid
Students interested in applying for financial aid must  
complete a Free Application for Federal Student Aid (FAFSA). 
The FAFSA is available on the Web at www.FAFSA.ed.gov. 
For information on the financial aid process or programs, con-
tact Student Financial Services.
	 In order to be eligible for financial aid programs,  
the student must meet the following criteria:
	 1. Demonstrate financial need.
	 2. Maintain satisfactory academic progress (financial  
aid will be suspended until satisfactory academic progress is 
again achieved).
	 3. Be enrolled in a degree or certificate program.
	 4. Be enrolled on at least a half-time basis. (A half-time 
basis is defined as carrying 4.5 quarter hour credits per term; 
students enrolled on a less-than-full-time basis may have their 
financial aid reduced.)
	 5. Be a U.S. citizen, permanent resident, or eligible 
non-citizen.
	 6. Not owe a refund on a Federal Pell Grant or be 
in default on a Federal Perkins Loan, Federal Subsidized 
Stafford Loan, Federal Unsubsidized Loan, Parent Loan for 
Undergraduate Students (PLUS) or Supplemental Loan for 
Students (SLS).
	 7. Sign a Statement of Educational Purpose, a Statement 
of Registration Status, and a Statement on Overpayments and 
Defaults.
	 Students are eligible to receive financial aid as long as they 
maintain academic standards as defined on Page 34 of this 
catalog and in the Providence Campus Student Handbook. 
Students who fail to maintain satisfactory academic progress 
will be notified by Student Academic Services.

Return of Title IV Funds
Federal regulations establish the following allocation for 
students who receive Title IV, HEA program funds:
	 A refund owed to a student who received funds under 
any Title IV, HEA program will be returned to the Title IV, 
HEA programs from which the student received aid in the fol-
lowing order until the amounts received by the student from 
these programs are eliminated: the Federal Subsidized Loan, 
the Federal Unsubsidized Loan program, all other sources of 
aid, and the student.

Financial Aid Programs
The following is a list of federal financial aid programs avail-
able to U.S. citizens, permanent residents or eligible non-
citizens. Students may receive assistance from any one of these, 
or from a combination of both, in what is called a financial aid 
package. Student eligibility for these programs is based on the 
student’s completion and submission of the forms described in 
the Application Requirements and Application Forms sections. 
Since awards are not automatically renewable, the student 
must reapply each year.
	 Visit www.jwu.edu/financialaid for more information or 
call call 1-800-343-2565 or 401-598-1468.

Federal Direct Subsidized Stafford Loan*
This loan program provides low-interest loans to students 
who demonstrate financial need. The federal government pays 
interest on the borrower’s behalf while the borrower is enrolled 
in school. A Master Promissory Note for these loans is located 
online at www.dlenote.ed.gov.
	 Students should check with their financial planner to 
determine their maximum annual loan amount. Students must 
begin repayment six months after they leave college or drop 
below half-time status. The amount of the student’s monthly 
payment will be determined based upon the amount of the 
student’s debt and the length of the student’s repayment 
period.

Federal Direct Unsubsidized Stafford Loan*
This loan program offers low-interest loans to students who 
demonstrate little or no financial need. The terms and loan 
limits are the same as for the Federal Subsidized Stafford 
Loan except that the federal government does not pay inter-
est on the borrower’s behalf while the borrower is enrolled in 
school. During that time, the student borrower can choose to 
make quarterly interest payments, or to “capitalize” interest. 
“Capitalizing” means the lender will add interest accrued to 
the principal balance. This will eliminate the need for interest 
payments while in school. 
	 Independent students are also eligible to borrow  
additional Federal Unsubsidized Stafford Loans. Check with 
your financial planner to determine your maximum annual 
loan amount. This limit is in addition to the Federal Stafford 
Loan amounts discussed above.

* �Loans made under federal loan programs are applied to the student’s account  
with the University in equal disbursements per term based on the loan period and  
the student’s entrance date.
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Student Financial Services (SFS)

Financial Planning
The university understands that financing an education may be 
a very complex process for many students. In order to assist  
students and their families in these matters, Johnson & Wales 
has a staff of financial planning counselors. These counselors  
are available to work with students and their families on an 
individual basis to help them best utilize their own funds and 
other available resources to meet educational expenses. For 
more information and assistance, call 1-800-343-2565 or  
401-598-1468.
	 Financial aid assistance is not available to international stu-
dents, and you will not be issued an I-20 without verification of 
financial support. For general information about financial assis-
tance, you may request information from the U.S. Information 
Agency or the binational advising center in your home country.

Student Assistant Employment Program
Students enrolled in the Alan Shawn Feinstein Graduate 
School are eligible to apply for available positions in the 
Student Assistant Employment Program. The Student Assistant 
Employment Program allows students to continue their educa-
tion and gain valuable work experience in one of the university’s 
departments or practicum properties. Students in this program 
earn an hourly wage and are awarded a scholarship. 
	 This is a highly competitive program that requires each 
applicant to submit a résumé and interview with each hiring 
supervisor. Student assistant participants are hired based on 
their ability to meet the minimum qualifications of the position 
for which they apply. Interested graduate students should con-
tact the Student Employment Office at 401-598-1849 for more 
information.

The Graduate Admissions Scholarship
Each year, the Graduate Admissions Office awards a limited 
number of scholarships to graduate school applicants who are 
accepted as full-time students and reflect an ability to excel in 
their chosen program. The total amount of each scholarship 
is $1,000 and the scholarship will be credited to the student’s 
account in equal installments over three consecutive terms. 
The student must maintain full-time status while in receipt of 
the scholarship. Applicants must complete each section of the 
scholarship form and submit it with a résumé and the graduate 

school application. Scores from the GMAT or GRE may be 
included for scholarship consideration.
	 A scholarship form is located in the back of this catalog.

Pre-M.B.A. Scholarship
Information on Pre-M.B.A. scholarships is available on Page 12 
of this catalog.

Student Health and Accident 
Insurance
All registered day and graduate students taking credit hours are 
covered by a health and accident insurance plan for the terms 
enrolled during the academic year. This does not include sum-
mer term. Insurance brochures are available at several locations 
throughout the university. Refer to the insurance brochure for a 
definition of the effective date of coverage, policy limits, policy 
termination and the opportunity to continue coverage over 
the summer. Students that are not eligible for the university 
Student Health and Accident program can apply for short term 
medical insurance through the Gallagher Koster Web site:  
www.gallagherkoster.com.
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Books and Supplies
The cost of books and supplies is approximately $500 per aca-
demic term. The cost of transportation is approximately $250 
per academic term. These costs are not applied to the student’s 
invoice. Books and supplies must be paid for at the university’s 
bookstores at the time of purchase. The bookstores operate a 
textbook sales/buy-back program to help students minimize 
these costs.

Refund Policies

General Policy
To the extent that any charges due to the university remain 
unpaid, no refund check will be issued. No tuition or fees 
will be assessed for terms that the student does not begin. 
Students who withdraw from the university prior to the end 
of the academic year may have their financial aid adjusted. 
Institutional grants and scholarships will be reduced in propor-
tion to any tuition credit received as defined in the university’s 
Withdrawal Credit Policy. Full-term eligibility for institu-
tional loans will be credited to the student’s account to the 
extent that any charges are due the university. The distribution 
formula for the institutional refund to the Federal Student 

Financial Aid program will be calculated according to federal 
regulations. The university’s Withdrawal Credit Policy applies 
to all withdrawals from the university, voluntary or involuntary.
	 Term charges, institutional merit scholarships and insti-
tutional aid are subject to the university’s Withdrawal Credit 
Policy upon withdrawal from the university. Term charges 
are defined as tuition, and if applicable, room only, room and 
board, the general fee and orientation fee. Tuition is applicable 
to all students, including those on approved off-campus pro-
grams including study abroad and interships. Merit scholarships 
and institutional aid are defined as any source of funding from 
Johnson & Wales University. The general fee is nonrefund-
able. The official notice of withdrawal from the university may 
be done in person or by written notification through Student 
Academic & Financial Services. Refunds are calculated by 
the date of termination which is based on the date Student 
Academic & Financial Services receives notification of with-
drawal from the student or faculty member. Any refund due 
will be issued within 45 days after the date that the university 
was first notified of the withdrawal. 
	 University withdrawal disputes must be submitted online 
within 30 days after the end of the term during which the 
student was withdrawn. To submit a dispute, students must 
complete the appropriate form online. No adjustments to 
tuition and fees or financial aid will be made until the dispute is 
researched and either approved or denied. No withdrawal dis-
putes will be considered after 30 days from the end of the term 
in which the student was withdrawn. Decisions will be made 
within 10 business days and students will receive notification 
via the email provided on the dispute form.

Withdrawal Credit Policy
If a student terminates during
• �the first and second week of the term, the university will 

credit 90 percent of the term charges.

• �the third and fourth week of the term, the university will 
credit 50 percent of the term charges.

• �the fifth and sixth week of the term, the university will 
credit 25 percent of the term charges.

After the sixth week of the term, students will be responsible 
for 100 percent of the term charges.
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The curriculum requirements described in this catalog are 
the guidelines for students entering the program during the 
2010–11 academic year. If new guidelines are developed as the 
program grows, they may not be applicable to this group. Each 
candidate continuously enrolled will be subject to the curricu-
lum guidelines of the program as outlined in this catalog for the 
year of entrance into the program unless notified otherwise.

Class Schedules
Graduate programs at Johnson & Wales are offered in
three 11-week terms. Classes are held Monday through
Thursday. A limited number of afternoon classes meet once a 
week from 1:40 p.m. to 5:10 p.m. Evening classes meet once a 
week from 6:00 p.m. to 9:30 p.m. 
	 When a holiday falls on scheduled class days, make-up 
classes will be held as published in the academic calendar on 
Page 3. Class cancellations will be posted on the university’s 
Info-Line  (JWU-INFO) and the university line for school clos-
ings (401-598-5555).

Summer Session  
M.B.A. program summer session courses may be offered. Not 
all courses are offered in the summer; as a result, summer com-
pletion cannot be guaranteed.

Course Registration
After submitting a deposit, new students are required to Web 
register for courses via uconnect. 
	 It is recommended that students follow their Degree Audit 
and Planner when registering for courses. Students who require 
COMM5000 Effective Communication must register for this 
course during their first term of enrollment. It is strongly rec-
ommended that the first core course taken be COMM5500.
	 Students may not register for more than 9.0 quarter credit 
hours per term. After students have completed their first term 
of matriculation, they may accelerate their program by taking 
up to 13.5 credits each term if they maintained an overall GPA 
of 3.75.

Attendance
Students are expected to attend every meeting of every class in 
which they are enrolled. Students enrolled in a 2.25 quarter 
credit hour course must be in attendance by the first class meet-
ing or the student will be dropped. Students enrolled in a 4.5 
quarter credit hour course must be in attendance by the second 
class meeting or the student will be withdrawn from the course 
and/or university.    
 	 Student Academic & Financial Services should be noti-
fied immediately of any necessary prolonged absences. The 
Providence Campus Student Handbook contains rules and 
regulations for frequent or prolonged absences from class. 
Students are expected to familiarize themselves with attendance 
requirements outlined in the Providence Campus Student 
Handbook. The Providence Campus Student Handbook can be 
found online at www.jwu.edu/providence. Select Student Life, 
and then select Student Handbook.

Academic Transcripts 
A transcript is a representation of a student’s entire academic 
record while at Johnson & Wales. An academic transcript 
reflects a students’ unabridged academic history of the institu-
tion, including all letter grades.
 	 Official transcripts are printed on official paper and then 
placed in sealed envelopes issued directly to the student or 
authorized designee. Official transcripts may be released only 
upon written request of the student; this is done in accordance 
with the Family Educational Rights and Privacy Act (FERPA). 
The university does not charge a fee for transcripts. Students are 
only allowed 20 transcripts per year. Official transcripts will not 
be released if a student is not current in all financial obligations 
to the university. Transcripts are not official if faxed. Allow 
three business days for processing. Students intending to pick-
up transcripts in person must make the request in person at 
Student Academic & Financial Services or complete a transcript 
request form.
 	 Unofficial transcripts may be obtained on uconnect.

Continued on Page 34 +

Academic Information
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Grading System
Grade Range	 Letter Grade	 Quality Points

97–100	 A+	 4.00
93–96	 A	 4.00
90–92	 A-	 3.70
87–89	 B+	 3.30
83–86	 B	 3.00
80–82	 B-	 2.70
77–79	 C+	 2.30
73–76	 C	 2.00
70–72	 C-	 1.70
Below 70	 F	 0.00
Withdrawal 	 W   	 0.00

AU	 Audit
GP	 Grade Pending
I	 Incomplete	
NC	 No Credit 	
	 (non-punitive withdrawal)
NG	 No Grade
S/U	 Satisfactory/Unsatisfactory

Grade reports are viewable on uconnect.  

PLEASE NOTE: 
Any courses taken at the undergraduate 
level to satisfy prerequisite requirements  
follow the undergraduate grading system 
and will not be counted in the graduate-
level GPA. Foundation courses with grades 
below a B will need to be repeated.

Grade Descriptions
A student who earns an “F,” “W,” or “NC” in any graduate-level course must 
repeat that course. An interim probation period of one term may be allowed on 
a case-by-case evaluation.

Audit (AU)
Issued when no academic credit is granted. This grade is not calculated into the 
cumulative average.

Failure (F)
Issued if a student maintains required attendance but fails to achieve adequate 
scholastic progress. The grade is recorded permanently on the student’s  
academic record. Upon successful completion of the course at a later date, the 
cumulative average is adjusted to reflect only the passing grade. However, both 
grades will appear on the academic transcript. This system allows the student to 
recover academically from poor terms and graduate within a reasonable amount 
of time.

Grade Pending (GP)
A temporary mark given when the completion of course requirements is still 
underway. A grade pending is not calculated into the cumulative average and is 
generally used under extreme extenuating circumstances. 
	 If a grade is not submitted to replace the “GP” within one year, it will  
automatically become an “F.” 

Incomplete (I) 
Issued to students if they are unable to complete course requirements (because 
of authorized absence due to service commitment or illness). Outstanding 
work must be completed within two weeks of the final exam class day or the 
grade will automatically become an “F” and the grade will be included in the 
grade point average. For classes graded “S/U” (Satisfactory/Unsatisfactory), an 
Incomplete (“I”) will change to a “U”. 

No Credit (NC)
A non-punitive designation issued to a student who has been authorized to 
withdraw from class or the university due to extenuating circumstances or who 
has withdrawn from the university prior to mid-term. 

No Grade (NG)
“NG” is issued temporarily when there is no grade provided by the faculty mem-
ber. This grade is not factored into the student’s GPA. Once a grade is submit-
ted, the cumulative average and transcript will reflect only the new grade. If a 
grade is not submitted to replace the “NG” within one year, it will automatically 
become an “F” and the grade will be included in the grade point average.

Satisfactory/Unsatisfactory (S/U)
Used for designated courses throughout the university. 

Withdrawal (W)
A punitive grade is issued if a student withdraws from any scheduled course 
after its add/drop period has ended, or is withdrawn by a faculty member or by 
a member of Administration. This is a failing grade and is entered into the cumu-
lative average and recorded permanently on the student’s record. Upon the 
successful completion of the course at a later date, the cumulative average will 
reflect both the grade of “W” and the new grade. 
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Academic Standards
Generally students must complete their program in no more 
than three years. The university expects all students, part time 
or full time, to meet minimum standards of academic achieve-
ment. 
	 For students enrolled in an M.B.A.program: Students 
must maintain a cumulative grade point average (GPA) of 3.00. 
Students are allowed one term on probation if their GPA falls 
between 2.00 and 2.99. Failure to maintain a 3.00 GPA in any 
term will result in dismissal. 
	 For students enrolled in a C.A.G.S. program: Students 
in the CAGS program must maintain a cumulative grade point 
average (GPA) of 3.0. This GPA is calculated based upon the 
required courses within the selected C.A.G.S. program (grades 
earned from previous graduate level coursework are not cal-
culated into the cumulative GPA). If foundation courses are 
required, they will be included as part of the GPA. A grade of 
C+ or higher is required for all foundation courses. Substitute 
courses are generally not allowed in this program.

Unit of Credit
The university measures undergraduate and graduate academic 
progress using the quarter credit hour system. Courses are 
offered in three formats and may combine two or more of those 
formats, which are lecture, laboratory and experiential.
	 Generally, one quarter credit represents 10 hours of 
instruction, which include class lecture and additional activities; 
one quarter credit hour equals two laboratory hours or three 
experiential hours. Furthermore, all courses require additional 
hours of study and preparation outside of the classroom or 
learning environment. 

Residency Requirement
Residency requirement refers to the number of courses  
and credits you must take at Johnson & Wales University.  
The residency requirement for all students pursuing a master’s 
degree is a minimum of 45 quarter credit hours. 
	 Due to the overlap in core curriculum, students who com-
plete an M.B.A. at the university are not eligible to complete a 
second M.B.A. at Johnson & Wales University. However, any 
student who received a master’s degree from Johnson & Wales 
University may apply for admittance to a M.Ed. or M.A.T. 
program at the university through Graduate Admissions. Up 
to two courses from the first master’s degree may be transferred 
into the second degree, if applicable. Students must meet the 
entrance requirements for the prospective program to gain 
admittance, and be in good academic and financial standing. 

Graduation Requirements
Each student is required to submit an online graduation appli-
cation at least two terms prior to program completion. The 
application ensures that students are reviewed for graduation at 
the correct time, that correct information is presented on the 
diploma, and that it is mailed to the correct address. 
	 Graduation requires successful completion of a prescribed 
sequence of study and a minimum grade point average of 3.00. 
Students with a cumulative GPA below 3.00 will be in non-
compliance with the criteria for good academic standing and  
may be subjected to academic dismissal.

Reinstatement Policy
Due to progress and change in curriculum and industry require-
ments, students who have been inactive for one or more years 
will follow the new academic program. Graduate courses taken 
three or more years ago may need to be retaken. Comparable 
undergraduate courses taken ten or more years ago may need to 
be retaken. A graduate committee of faculty and administration 
reviews all reinstatement requests for course equivalencies. 
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Prerequisite and  
Foundation Courses
Prerequisite courses are undergraduate classes required  
for students who need to prepare for graduate study.  
Course descriptions for undergraduate prerequisite courses are 
listed in the university’s undergraduate catalog.
	 Foundation courses are graduate level courses that may be 
required of some students whose previous academic background 
does not reflect the course content described.
	 Comparable undergraduate courses completed within the 
past 10 years are acceptable for transfer credit. The time require-
ment may be waived with work-related experience and the 
approval of the dean. Students can choose to take the graduate 
school math test to exempt themselves from MATH5000. 
	 Prerequisite and foundation courses must be completed 
with a prerequisite and foundation course cumulative grade 
point average of 3.00 or better. Additionally, foundation courses 
with grades below a B will need to be repeated. The academic 
standards for students in prerequisite and foundation courses is 
the same as stated for students in the M.B.A. program.
	 Students wishing to review credits for prerequisite and 
foundations courses must meet with the director of graduate 
admissions prior to the completion of the first term in graduate 
school. Students can fulfill these requirements through transfer 
credits or standardized testing. For possible transfer credits, 
an evaluation of official transcripts will be necessary. Also, 
students may opt to take a Challenge or CLEP exam through 
our standardized testing program. Students should refer to the 
Standardized Testing and Prior Learning Assessment Brochure 
for course options, policies and procedures. These options may 
not be exercised after the first term of enrollment in graduate 
school. All prerequisite and foundation courses must be 
completed prior to registering for core and concentration 
courses.
	 Contact the Graduate Admissions Office for more  
information on prerequisite and foundation courses.

Full-time Status
Graduate students are considered full-time if enrolled in  
9 quarter credit hours per term. To be eligible for federal aid,  
a domestic student must be enrolled in 4.5 quarter credit hours 
per term. Because of the nature of the C.A.G.S. program and 
course offerings, a full-time schedule may not always be  
possible.
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Computer and Technology Use
All students are required to comply with the university’s 
Computer and Technology Use Policy, which is accessible at 
www.jwu.edu/legal. 
	 The university’s Computer and Technology Use Policy 
prohibits students from uploading, downloading, posting, pub-
lishing, transmitting, retaining, reproducing, sharing or distrib-
uting in any way information, software, movies, music, books, 
articles or any other material which is protected by copyright 
or other proprietary right, without obtaining permission of the 
owner. Violation of this policy may result in the termination 
of a student’s access to the Internet via the university’s Internet 
system and student conduct review actions up to and including 
dismissal from the university. 
	 In addition, students should be aware that unauthorized 
distribution of copyrighted material (e.g., songs, music and 
other materials), such as through peer-to-peer networks, may 
constitute copyright infringement and subject students to civil 
and criminal penalties. Copyright infringers could face statutory 
damages ranging from $200 to $150,000 for each work that 
is infringed as well as potential criminal penalties, including 
imprisonment in serious cases. Please refer to the Computer and 
Technology Use Policy for a further description of prohibited 
activities regarding use of university technology resources.	

English Language Institute
Located in the John Hazen White School of Arts & Sciences, 
the English Language Institute provides international students 
with an opportunity to learn English as a Second Language and 
to earn academic credit.
	 The English Language Institute offers intensive English 
instruction and weekly enhancement activities for students 
who are preparing for admission to undergraduate and gradu-
ate degree programs. Instruction is also offered to those stu-
dents who wish solely to improve their English language skills. 
Students are placed in four different skill area classes: Oral 
Communications, Reading, Writing and Grammar.
	 Course objectives are academically oriented with the aim 
of preparing students to function at the university level. In addi-
tion, students will be given opportunities for social and cultural 
experiences designed to assist their cultural transition.
	 Dedicated to student success, the English Language 
Institute places students in the program at their level of English 
proficiency. 

Experiential Education & 
Career Services
Experiential Education & Career Services offers a variety of 
work programs and career services to assist students in building 
career skills to obtain employment and independently navigate 
their careers. Career services components include
•	 career workshops that allow students to select specific skill-

building topics
•	 networking opportunities with industry professionals 

through on-campus recruiting events
•	 career coaching resources providing personalized  

mentoring on a variety of career-related topics
•	 work experience/internship programs designed to provide 

practical work experience in a student’s chosen field of 
study while the student earns academic credit

•	 an online job posting system (jwu.experience.com) that 
students can use to search for jobs

	 Hundreds of employers, representing the business, hospi-
tality, culinary and technology fields, visit campus each year to 
participate in recruiting events and serve as guest lecturers and 
classroom speakers. These activities provide students with a real-
world view of industry as well as opportunities to connect  
with industry professionals and career options.

Health Services 
JWU maintains two Health Services offices where health care is 
provided to students—one for the Downcity Campus at Wales 
Hall and one for the Harborside Campus at the Harborside 
Recreation Center.
	 JWU’s nurses provide limited health care services. In addi-
tion, they may refer students to the university’s physician who is 
on campus four mornings a week.
	 Local dentist referrals are also available from the Health 
Services Office.
	 JWU’s health services are available to commuting  
students as well as to residents.

Medical Records
Prior to enrollment, the university and the Rhode Island 
Department of Health require all new students to submit proof 
of a complete physical exam within the past year, including 
documented proof of two doses of the MMR vaccine, a
tetanus-diphtheria booster within the past 10 years, a negative 
tuberculosis test or chest X-ray within the last six months, three 
doses of Hepatitis B vaccine, and completion of the chicken 
pox vaccine series or proof of physician-diagnosed disease. 
Immunizations that are strongly recommended but not required
include Hepatitis A and meningitis.

Student Services
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Intercultural Center
The Intercultural Center (ICC) was founded in 1993 to encour-
age efforts to respect, support and educate people of diverse 
backgrounds. The center exists as an integral part of campus life. 
Consistent with the mission of the university, its primary focus 
is to prepare all members of the university’s diverse student 
body to live and work in a world characterized by increasing 
diversity of every kind.
	 The ICC is a safe and welcoming environment where all 
members of the campus community are offered the opportunity 
to celebrate their cultures and learn about those of others.  
It strives to bridge cultural gaps and bring together individu-
als of diverse backgrounds, and works to educate and develop 
awareness of cultural and personal differences in all people by 
sponsoring educational programs, events and social activities. 
This includes developing ongoing relationships with students 
and student organizations, and promoting programs and ser-
vices which impact all students and the Johnson & Wales com-
munity at large.
	 The ICC is located in the Xavier Complex, Downcity 
Campus at 60 Broad Street in the center of the block bordered 
by 61 Pine Street, Claverick Street, 60 Broad Street and Foster 
Street. For more information, call 401-598-4776. 

International Center
The International Center, which has two departments, 
International Student Services and Study Abroad Programs, 
is located at the Student Services Center on the Downcity 
Campus. In addition, two international student advisors from 
the center are located at the Student Academic & Financial 
Services Office in the Friedman Center at the Harborside 
Campus. 

International Student Services
The main focus of the International Student Services Office is to 
help international students adhere to USCIS regulations, main-
tain their student status, and access all the benefits permitted by 
their student visa. However, a variety of other programs and ser-
vices have been created to assist students from the moment they 
land at the airport until the day they graduate and beyond. The 
International Student Services Office offers arrival services, ori-
entation programs and cultural programming for international 
students and the university community. In addition, informa-
tion sessions on employment, tax and other immigration issues 
are offered regularly at both the Student Services Center and 
Friedman Center offices.

Study Abroad Programs
The Study Abroad Programs Office works with all academic 
colleges at all campuses to offer a portfolio of study abroad pro-
grams to JWU students. Program information and applications 
are available at www.jwu.edu/studyabroad. Providence students 
can pick up program information at the annual fall Study 
Abroad Fair or at the International Center. Students attend-
ing other campuses can find program information at Student 
Academic Services. However, any interested student is encour-
aged to contact the Study Abroad Office for personal study 
abroad counseling. 

Orientation
Johnson & Wales University’s orientation program is designed 
to help students become acquainted with the university. 
Students are introduced to many university administrators, 
faculty and staff who provide valuable information on academic 
studies, student life, university policies and financial services.

Professional Communication 
Center
Strong communications skills appear at or near the top in nearly 
every survey of the attributes employers seek when hiring and 
promoting employees, and Johnson & Wales has responded to 
that demand. The Professional Communication Center (PCC) 
houses a variety of career-focused resources to help students 
in the graduate school improve their business communica-
tion skills. Established in 1997, the PCC offers individual and 
small-group instruction and tutoring, skills workshops, visiting 
lecturers, and a library of communications resources. The PCC 
emphasizes two core ideas:
• �A motivational rather than a clinical model for improving 

skills. Students choose to use the center. It will be a place for 
them to gain assistance, but also to be challenged intellectu-
ally by advanced workshops in such areas as the culture of 
workplace communications, information design, job search 
communications, etc.

• �Career focused teaching/learning strategies and materials. 
Students will work to improve their communication skills 
within the context of their field of study and career interests.

	 The services of the PCC are available to all graduate  
school students.
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Safety & Security
The university’s Safety & Security Office is responsible for the 
enforcement of school policies, security on campus, and provid-
ing public safety services for the university’s students, faculty 
and staff. Students are encouraged to take advantage of the 
services and programs listed on our Web site at www.jwu.edu/
safetyPVD.aspx.
	 Safety & Security officers patrol the campus at all times 
and utilize an integrated-electronic access control and digital 
camera system. Emergency blue light telephones are strategically 
located throughout the campus and directly connect callers to 
the Safety & Security dispatcher on duty. Safety & Security also 
has the ability to issue timely alerts to the campus community if 
necessary via an emergency notification mass-messaging system.
	 The Safety & Security Operations Center is open  
24 hours a day, 365 days a year. Students who need help  
or have questions should call ext. 1103 from a  university 
phone or 401-598-1103 from a non-university phone. Hearing 
impaired students may call ext. 2140 from a university phone 
or 401-598-2140 from a non-university phone.
	 In compliance with the Jeanne Clery Disclosure of 
Campus Security Policy and Campus Crime Statistics Act, 
Johnson & Wales University publishes an Annual Security 
Report, which discloses information about campus security, 
and statistics concerning reported crimes that occurred on cam-
pus, on university-controlled property, and on public property 
immediately adjacent to campus. A copy of the report may 
be obtained from the Admissions Office or Campus Safety & 
Security Office. You may also visit www.jwu.edu/providence/
safety to view a copy of the most recent Annual Security 
Report.
	 The university maintains a log of all fires that occur in on-
campus housing. In addition, in compliance with the Higher 
Education Opportunity Act of 2008, the university will publish 
annually a fire safety report which will disclose information 
about the campus fire safety policies and procedures and fire 
statistics for each residence hall. Once published, copies of the 
annual fire safety report may be obtained from the Campus 
Safety & Security Office or by visiting www.jwu.edu/
providence/safety.

Special needs/disabled students
Johnson & Wales is dedicated to providing reasonable accom-
modations to allow learning disabled, physically disabled and 
other challenged students to succeed in academic pursuits. 
While maintaining the highest academic integrity, the university 
strives to balance scholarship with support services which will 
assist special needs students in functioning in the university’s 
academic environment.
	 Because some programs of study at the university have 
technical standards and requirements, applicants and students 
with special needs or physical disabilities should contact the 
director of the Center for Academic Support at 401-598-4689 
to discuss the availability of reasonable accommodations or to 
obtain documentation guidelines, when appropriate.
	 Available reasonable accommodations for special needs 
students with appropriate documentation, include, but are not 
limited to

•	 Decelerated Course Load
•	 Preferential Scheduling
•	 Individualized Exams
•	 Note-taking Assistance
•	 Tape Recorders Allowed in Class
•	 Digital Texts
•	 Classroom Relocation
•	 Medically Excused Absences
•	 Support Groups
•	 Scribes
•	 Assistive Technology

	 For further information regarding available reasonable 
accommodations and the accommodations procedure, please 
see the Academic Support section of the Providence Campus 
Web site at www.jwu.edu or call the Center for Academic 
Support at 401-598-4689.

Student Activities
The Office of Student Activities serves multiple functions 
within the JWU community in supporting student needs, 
activities and campus programs. The office provides professional 
support for JWU students in their co-curricular pursuits, as well 
as exposure to and participation in social, cultural, educational 
and recreational programs.
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	 Athletics: The university is a Division III member of 
the NCAA and competes in the Great Northeast Athletic 
Conference. The following teams represent JWU on the inter-
collegiate level:
	 Women’s 	M en’s 	C o-ed
	 Basketball	 Baseball	 Golf
	 Cross Country	 Basketball	 Sailing
	 Soccer	 Cross Country
	 Softball	 Ice Hockey
	 Tennis	 Soccer
	 Volleyball	 Tennis
		  Volleyball
		  Wrestling

The intramural sports division, which grows in response to 
student interest, currently includes softball, indoor soccer, bas-
ketball, deck hockey, badminton, table tennis, roller hockey, 
flag football, lacrosse, volleyball and outdoor track.

Notice of Nondiscrimination
Johnson & Wales University does not discriminate unlawfully 
on the basis of race, religion, color, national origin, age, sex, 
sexual orientation, gender identity or expression, genetic infor-
mation, or disability, in admission to, access to, treatment of, or 
employment in its programs and activities. 
	 (The term “sexual orientation” shall mean and be limited 
to having an orientation for or being identified as having an ori-
entation for heterosexuality, bisexuality or homosexuality. This 
Nondiscrimination Policy shall not be interpreted to prohibit 
Johnson & Wales University from maintaining separate facili-
ties, sports teams, housing, university-based social fraternities 
and sororities, and other programs and facilities, for males and 
females, in accordance with the provisions of Section 16-38-
1.1 of the General Laws of Rhode Island, as the same may be 
amended from time to time, or similar laws applicable in other 
states where the university conducts its operations.)
	 The following person has been designated to handle 
inquiries regarding the Nondiscrimination Policy: 
University Compliance Officer, Johnson & Wales University,  
One Cookson Place, Sixth Floor, Providence, RI 02903,  
401-598-1423.
	 Inquiries concerning the application of nondiscrimina-
tion policies may also be referred to the appropriate govern-
mental agencies listed below:
	 Office for Civil Rights, U.S. Department of Education, 
Customer Service Team, 400 Maryland Avenue SW, 
Washington, DC 20202-1100, 800-421-3481. This office 
may refer the matter to a regional Office for Civil Rights.

Rhode Island
•  Equal Employment Opportunity Commission 

John F. Kennedy Federal Building  
475 Government Center, Boston, MA 02203  
617-565-3200

•  Rhode Island State Commission on Human Rights 
180 Westminster Street, 3rd Floor  
Providence, RI 02903-3768 
401-222-2661

Massachusetts
•  Equal Employment Opportunity Commission  

John F. Kennedy Federal Building  
475 Government Center, Boston, MA 02203 
617-565-3200

• Massachusetts Commission Against Discrimination
One Ashburton Place, 6th Floor, Room 601 
Boston, MA 02108

	 617-944-6000

Colorado
•  Equal Employment Opportunity Commission  
	 303 East 17th Avenue, Suite 410, Denver, CO 80203 

303-866-1300
•  Colorado Civil Rights Division 

1560 Broadway, Suite 1050, Denver, CO 80202-5143 
303-894-2997

Florida
•  Equal Employment Opportunity Commission 

One Biscayne Tower, 2 S. Biscayne Boulevard, Suite 2700, 
Miami, FL 33131 
305-536-4491

•  Florida Commission on Human Relations 
2009 Apalachee Parkway, Suite 200, Tallahassee, FL 32301 
850-488-7082

North Carolina
•  Equal Employment Opportunity Commission 

129 West Trade Street, Suite 400, Charlotte, NC 28202 
704-344-6682

•  N.C. Human Relations Commission 
Building Address: 
116 W. Jones Street, Suite 2109, Raleigh, NC 27601 
919-807-4420 
Mailing Address:
1318 Mail Service Center 
Raleigh, NC 27699-1318
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Graduate School Courses

ACCT6001	 ACCOUNTING THEORY
This course will involve an overview of the theory of accounting with emphasis 
on recent pronouncements issued by the Financial Accounting Standards 
Board. Prerequisites: Completion of required accounting prerequisite and foun-
dation courses.
Quarter Credit Hours 4.5

ACCT6003	 ADVANCED AUDITING
This course reviews various relevant auditing topics and enhances students’ 
understanding of compilations, reviews and other attestation services so that 
they may perform certain audit procedures in a practice case format. This 
course is highly interactive with students working on various cases in a group 
format. Prerequisites: Completion of required accounting prerequisite and 
foundation courses, and knowledge of Excel or equivalent spreadsheet soft-
ware.
Quarter Credit Hours 4.5

ACCT6020	 INDIVIDUAL TAXATION
This course offer students a practical approach to understanding the complex-
ity of the U.S. tax system. Discussion centers on the tax laws as a means of 
fiscal policy. The course is designed to teach students how to research and 
understand the initiation of tax law in the legislature, how this is brought 
through the Treasury Department, and how judicial interpretation affects the 
understanding of tax issues. Emphasis in the course is on examination of the 
law of individual taxation from the stand point of the Internal Revenue Code 
and pertinent regulations to ultimately foster an understanding of the U.S. tax 
system and the sources behind the law. Contemporary tax planning techniques 
are discussed throughout the course. Prerequisite: ACCT2011.
Quarter Credit Hours 4.5

ACCT6021	 CORPORATE TAXATION
This course offers the student a practical approach to understanding the com-
plexity of the U.S. tax system. Discussion centers on the tax laws as a means 
of fiscal policy. Students explore how to plan to utilize the tax system for 
financing company needs. The course is designed to teach students how to 
research and understand the initiation of tax law, how this is brought through 
the Treasury Department, and how judicial interpretation affects the under-
standing of tax issues. Emphasis is placed on effective planning to assist share-
holders to achieve desired goals in the formation, operation and liquidation 
stages of a corporation. Contemporary tax planning techniques are discussed 
throughout the course.
Quarter Credit Hours 4.5

COMM5000	 Effective communication
This course introduces students to the communication skills required for 
graduate study and focuses on the differences between academic and busi-
ness culture. Students learn how to prepare informative written documents, 
including the business e-mail, the business memo, the business letter and the 
academic research article summary. Students also learn how to deliver an infor-
mative oral presentation. The course instructor assesses student writing and 
presentation skills and in conjunction with the Professional Communications 
Center, provides individual coaching in grammar and style related issues. The 
course also introduces students to the basics of documentation and APA cita-
tion required in all graduate coursework. Students must pass the final exam in 
order to advance to COMM5500.
Quarter Credit Hours 4.5

COMM5500	 Strategic Communication
This course provides students with instruction and hands-on practice in plan-
ning, executing and evaluating strategic business communication, both written 
and oral. The course focuses on the following: the strategic planning necessary 
to develop persuasive memos, letters and oral presentations; the analysis of 
a variety business documents; and the implementation of business strategy 
through completed course projects. The course uses case studies to help 
students critically analyze business situations in context in order to plan and 

execute effective communication. ESL students must take COMM5000 prior to 
taking this course. Prerequisite: Completion of required foundation courses.
Quarter Credit Hours 4.5

COMM6000	 Advanced professional communication
Strong presentation skills are vital for management success. This course 
focuses on developing students’ advanced oral presentation skills in a work-
shop environment. Students learn the skills necessary to prepare professional 
business presentations, including instruction in advanced Power Point tech-
niques. Students make weekly oral presentations throughout the term, are vid-
eotaped and receive individualized instructor and peer feedback. Prerequisite: 
COMM5500.
Quarter Credit Hours 4.5

COMM6041	 Communication Special Topics
This course presents students with the opportunity to explore contemporary 
issues in communication, both specific to business and inherent to multiple 
professional disciplines. Students refine their skill sets through a variety of col-
laborative and individual projects, presentations, case studies and research. 
Prerequisite: COMM5500.
Quarter Credit Hours 4.5

ECON5000	 Economics in the Global Economy
This course consists of micro and macroeconomic issues and principles as they 
apply to the world economy. Course content includes product and resource 
markets with an emphasis on demand, supply, elasticities and consumer 
behavior. The features and goals of capitalism, the market system, national 
income, business cycles, and monetary and fiscal policies as they relate to the 
world economy and international trade, are detailed.
Quarter Credit Hours 4.5

EVNT6000	 Event Leadership
This advanced course enables students to gain competence in the specific 
techniques used by professional event leaders to lead events through the 
phases of research, design, planning, coordination and evaluation. Students 
assess the marketing opportunities; legal, ethical and risk management issues, 
and technological advances within the profession. Prerequisites: HOSP5600 
and completion of required prerequisite and foundation courses.
Quarter Credit Hours 4.5

EVNT6020	 Event Operations and Risk Management
This advanced course enables students to gain competence in the specific 
risk management, risk operations, risk assessment, planning and evaluative 
techniques used by professional event leaders to mitigate risk proactively. 
Students gain knowledge in risk management, risk operations, risk assessment, 
avoidance, planning and control of risk associated with events, and explore 
methods for eliminating, reducing and transferring these risks to improve the 
successful outcomes of their events. Students gain proficiency in assessing 
risk operations, understanding the liabilities of conducting an event, contract 
law, contractual responsibilities in planning and implementing an event, either 
for one’s own organization, or acting as an agent on a fee-for-service basis. 
Prerequisites: HOSP5600 and completion of required prerequisite and founda-
tion courses.
Quarter Credit Hours 4.5

EVNT6030	 Event Marketing & Global Meetings/Exhibitions
This course focuses on the practical methods of event marketing using the 
latest information regarding cyber event marketing (event e-commerce) 
and effective use of the latest technology to reach targeted event markets. 
Additionally, students research and study global opportunities in international 
meetings, and engage in planning and managing global meetings, conven-
tions and exhibitions with an emphasis on national and international perspec-
tives. Prerequisite: EVNT6000 or EVNT6020.
Quarter Credit Hours 4.5

FISV5000	 Corporate FINANCIAL MANAGEMENT
This course is designed for graduate school students who do not have an 
undergraduate degree in business. It provides instruction in financial and 
managerial accounting principles; business entities; the accounting equation; 
preparation of financial statements using the adjusted trial balance; horizontal, 

Please note that the university reserves the right to add, withdraw and revise any course described here as deemed necessary.
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vertical and common-sized financial statements analysis; financial ratios analy-
sis; cash budgeting; the examination of cost behavior, and break even analysis. 
The primary objective of the course is to prepare the graduate student for 
advanced coverage of topics in financial management.
Quarter Credit Hours 4.5

FISV5600	 FINANCIAL MANAGEMENT
This course will provide the student with sufficient analytical skills to interpret 
and act upon financial data and information that lead to sound financial deci-
sions for business organizations. Topics include the time value of money, capi-
tal budgeting methods, financial statement analysis, breakeven analysis, short 
and long term financing methods, and topics in international financial man-
agement. Contemporary financial management techniques will be discussed 
throughout the course. Prerequisites: Completion of foundation courses.
Quarter Credit Hours 4.5

FISV6020	 Tax Planning for the Financial Manager
This course will offer the student a practical approach to understanding the 
complexity of the U.S. tax system. Discussion will center on the tax laws as a 
means of fiscal policy. The student will explore how to plan to utilize the tax 
system for financing company needs. The course is designed to teach students 
how to research and understand the initiation of tax law, how this is brought 
through the Treasury Department, and how judicial interpretation effects the 
understanding of tax issues. Emphasis will be placed on effective planning in 
the overall financial scheme. Prerequisite: FISV5600 or HOSP5600.
Quarter Credit Hours 4.5

FISV6030	 Financial Reporting and Control
This course will offer students a practical approach to understanding financial 
reporting. Students will learn the requirements of generally-accepted account-
ing principals in financial statement preparations by researching and analyzing 
publicly traded companies. Emphasis will be placed on how the financial state-
ments translate into stock prices and how they can be used as a barometer of 
a company’s financial position. Students will explore how companies in trouble 
can benefit from implanted controls, via the financial reporting process, to 
ensure earlier and better insight in making difficult decisions. Prerequisite: 
FISV5600.
Quarter Credit Hours 4.5

FISV6035	 Mergers and Valuations
Merger and acquisition activity (M&A) has been running at a high pace, domes-
tically, overseas and across borders. The study of M&A involves a complex 
set of accounting, legal, operational management, governance, competitive 
and economic issues. Finance and the concepts of valuation are at the heart 
of most M&A transactions. This course reviews some of the core concepts 
involved in mergers and acquisitions: value, negotiations, deal structuring, 
corporate strategy and value added, financing and tax consequences, to name 
a few topics. Prerequisite: FISV6030.
Quarter Credit Hours 4.5

FISV6041	 Finance Special Topics 
This course will offer the student a practical approach to understanding vari-
ous topics facing financial managers today. As the role of the finance person 
evolves to become an intricate part of the management team, the student 
will need to explore the interrelated issues of finances to the overall company 
operations. The topics will be presented on a high level to allow the student 
a general understanding. The use of financial periodicals and case studies will 
serve as the text for this course. Prerequisite: FISV6030.
Quarter Credit Hours 4.5

FISV6050	 Strategic Financial Planning
This course will offer students a practical approach to understanding the 
budgeting process. Students will be exposed to the complete cycle of budget-
ing, from understanding the strategic plan that initiates the budget process 
to auditing the results. Students will see the interrelating components of the 
operational budget to the capital budget and how these build to the cash flow 
budget. Students will be able to translate the cash flow necessary to support 
the strategic plan to financing requirements that need to be met by banking 
or other sources. Students will apply research techniques in coordinating a 
comprehensive strategic plan with a particular industry. Prerequisite: FISV6030 
or HOSP5600.
Quarter Credit Hours 4.5

FISV6056	 Fundamentals of Investment and Portfolio 
Management

This course introduces students to the fundamentals of investment and port-
folio management. It focuses student attention on the impact asset diversifica-
tion has on expected portfolio outcomes. Students should complete the course 
with a thorough understanding of most investment vehicles and how they can 
be used in varying weights to influence the short- and long-term returns of an 
investment portfolio. Student apply the basic tenets of FISV5600 by applying 
ratio analysis in the course of investment decision-making. Upon completion 
of the course, students are better prepared to make prudent investment deci-
sions in both their professional careers as well as their own personal financial 
planning. Prerequisite: FISV5600.
Quarter Credit Hours 4.5

FISV6060	 Managing Capital Markets
This course offers students a practical approach to understanding the best way 
to finance a firm for the needs outlined by management. Students learn how 
to manage a banking relationship and research various methods to finance a 
company’s strategic plan. Discussions center on companies that expand and 
those that downsize their businesses. Prerequisite: FISV5600.
Quarter Credit Hours 4.5

GRAD6800	 GRADUATE Internship
In this capstone experience for graduate students, experiential learning takes 
place in diverse industry settings commensurate with the student’s prior 
experience and area of interest. Upon completion of a selective application 
and acceptance process, students perform in the workplace while simultane-
ously preparing a graduate-level report and presentation. Academic credit is 
awarded for this hands-on paid or unpaid experience, which can take place 
domestically or internationally. Prerequisites: Completion of a minimum of 45 
credits by the commencement of the internship and a minimum of a 3.5 GPA 
at time of application.
Quarter Credit Hours 4.5

HOSP5000	 Hospitality and TOurism Information Technology
This course provides managers with an understanding of the uses of  
computer systems, software applications and other technology as they apply 
to the hospitality and tourism industries. Students learn to recognize quality 
data and manage with information through report generation, while modeling 
techniques used by managers to enhance tactical and strategic business prob-
lem solving. The course emphasizes decision-making that integrates technol-
ogy with operations, strategic planning and financial management concepts. 
Quarter Credit Hours 4.5

HOSP5500	 Hospitality and Tourism Global Issues
This advanced survey course focuses students on the scope and depth of the 
industry and management responsibility as industry managers and mid- to 
upper-level corporate officers of various hospitality organizations.  It provides 
students with the knowledge and skills necessary to undertake leadership 
responsibilities in the increasingly interdependent and complex hospitality 
industry. Group and individual research examined the strategic issues that 
are currently affecting the industry. Students complete an in- depth, industry-
based project that reflects these risks and issues and their implications. 
Prerequisite/Corequisite: COMM5500.
Quarter Credit Hours 4.5

HOSP5600	 Hospitality and tourism financial management
This course examines the financial processes that middle and senior managers 
use in the day-to-day operations of business within the hospitality industry. 
Students develop skill sets aimed at broadening a manager’s ability to read and 
analyze financial reports such as the income statement, balance sheet and cash 
flow statement. Students complete an in-depth, industry-based research proj-
ect that reflects the analysis of these statements and industry ratios and makes 
reasonable recommendations regarding the viewpoints of owners, lenders and 
management.  Prerequisites: COMM5500, HOSP5500.
Quarter Credit Hours 4.5

HOSP6030	 Franchising and licensing
This advanced course focuses on growing a business through cooperative 
strategies, especially franchising and licensing. Economic concepts underlying 
franchising are reviewed. Students learn to determine when franchising or 
licensing are appropriate growth strategies for a company. This course covers 
key management, operations and legal issues involved with these growth strat-
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egies. Implementation of a franchising strategy is covered in detail, including 
policy development, penetration of new markets, fostering franchisor-franchi-
see relationships through channel communications and creating a sustainable 
competitive advantage. Prerequisites: COMM5500, MRKT5500.
Quarter Credit Hours 4.5

HOSP6041	 Hospitality Special Topics
This course focuses on an area of study regarding a specific hospitality issue 
that will be covered in-depth. The selection of a topic is inspired by current 
developments, trends or area of expertise that is important to or affecting the 
hospitality industry. Prerequisites: HOSP5500, HOSP5600.
Quarter Credit Hours 4.5

HOSP6045	 Optimizing Revenue and Channel Distribution
This advanced course focuses students on the scope and depth of optimization 
of revenue and which channels of distribution are available to the manager.  
Students learn the strategic and tactical effects of various marketing strategies 
upon enhancing the revenues of a property. Topics include revenue manage-
ment and the effects of technology upon maximizing revenues, as well as the 
ramification upon organizational structure, management relationships and the 
legal implications. Group and/or individual research examines trends affecting 
this quickly evolving area.Prerequisite: HOSP5600.
Quarter Credit Hours 4.5

HOSP6800	 Hospitality and Tourism 	
Business Policy and strategy

Using a case study and seminar approach, this course provides participants 
with a firm understanding and appreciation of various managerial strategies 
available in the hospitality industry. Emphasis is placed on those marketing 
and financial concepts specific to the creation of long-term business strategies. 
Students are encouraged to identify and apply strategies appropriate to mar-
ket leaders, growth companies, firms entering the business, and those wishing 
to grow through mergers and acquisitions and internationally.  Students devel-
op the skills necessary to guide decision-making regarding acquisition and 
development of hospitality properties, and in analyzing the role of franchising 
in the strategic planning of a business. Prerequisites: COMM5500, HOSP5600, 
MGMT5800, MRKT5500.
Quarter Credit Hours 4.5

IBUS6000	 Cross Cultural Leadership
This course introduces students to the concept of culture and its impact on 
international trade and business. The impact of culture on concepts of leader-
ship, values, expectations and patterns of communication will be examined, 
both to demonstrate the importance of cultural sensitivity in global manage-
ment and to assist students in developing their own strategies for effectively 
communicating and negotiating with individuals from other cultures. The 
course also examines a variety of ethical and evolving multiethnic workplace 
issues, including appropriate leadership styles for multicultural organizations. 
Students learn effective ways to research specific cultures and communications 
styles in order to prepare themselves for cross-cultural encounters. Through 
the use of case studies and role-playing simulations, students have an oppor-
tunity to apply their understanding of cultural and ethical issues to realistic 
business situations. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

IBUS6020	 International Business Negotiations
This course is designed to provide students with the theory and practice of 
international business negotiation that would allow them to conduct talks 
successfully in a variety of international settings. It will expose the students 
as managers to a broad spectrum of business negotiation issues across the 
board and assist them to feel comfortable in an interactive international trade 
environment. A basic assumption of the course is that the contemporary man-
ager handling business internationally is required to have both analytic and 
interpersonal skills to conduct full-fledged negotiation effectively and success-
fully. This course is designed to give students the opportunity to develop these 
types of negotiaiton skills through a learning experience. Every class will deal 
with an aspect of negotiation in depth, explain various key notions, discuss 
home-assigned readings, and investigate important issues that have been 
brought up with regard to the way prospective managers handle negotiation. 
Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

IBUS6030	 European Union and the world community
The course is designed for the student who wants to acquire fundamental 
knowledge of the political, economic and institutional structures of the 
European Union and what it means for the approximately 375 million  
people who live under its jurisdiction. This course examines the reasons 
behind Europe’s movement towards integration following World War II and 
traces its development over the last fifty years into one of the world’s eco-
nomic superpowers. By surveying key developments, institutions and policies, 
students become familiar with how the European Union affects its member 
states, citizens and the world, both economically and politically. Prerequisites: 
COMM5500, MGMT5800.
Quarter Credit Hours 4.5

IBUS6035	 Global Trade and Finance
This course reviews the various theories and practices of international trade, 
importing, exporting, finance and international risk assessment. Topics exam-
ined include the balance of payments, foreign exchange markets and letter of 
credit. In addition, students gain insight into the ethical, international and mul-
ticultural dimensions of organizational behavior. The effective use of the inter-
national Trade Data Network is an integral part of this course. Prerequisites: 
COMM5500, FISV5600, MGMT5800.
Quarter Credit Hours 4.5

IBUS6041	 International Trade Special Topics
This course focuses on an intensive study of one or more topics in the area of 
international trade that are not presently offered in the curriculum. The selec-
tion of topics will typically be inspired by a current development or emerg-
ing trend that affects trade either globally or in an important region. Special 
interests that students might have will also determine the selection of topics. 
Emphasis will be given to exploring techniques that practitioners can use to 
effectively deal with the problems and opportunities raised in the topics under 
consideration. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

IBUS6045	 International Relations and ORganizations
This course introduces students to the basic principles and institutions of inter-
national relations that remain constant despite the challenges of current inter-
national conflict. The course focuses on international security, examining both 
power politics and alternatives to power. International conflict is examined 
and the work of international organizations analyzed. Enforcement of inter-
national law and the use of conflict resolution is proposed. Students examine 
the international economy and discuss problems arising from the North-South 
gap. Course requirements include research, class discussion and presentation. 
Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

LAW6000	 LAW FOR ACCOUNTANTS
This course offers the student a practical approach to understanding the 
complexity in the area of law and the implications upon the accounting pro-
fession. Discussion centers on the study of business organizations, contracts, 
bankruptcy, wills and estates, antitrust, employment law and products liability. 
Emphasis is placed on the legal liability of the accountant and professional 
responsibility. Students gain an understanding that the accounting profession 
is a self-regulating industry whereby theory and reporting requirements are 
initiated, developed, implemented and enforced by the accounting profession. 
Prerequisite: LAW3010.
Quarter Credit Hours 4.5

MATH5000	 Quantitative Analysis for Problem 	
Solving and Decision Making

This course uses a problem-based, case study, and personal computer 
approach to solving business and organizational problems. Special emphasis is 
given to making well-informed decisions with numerical data. The aim of the 
course is to show the student by example that numerical and statistical analy-
sis clarifies and sheds light on complex situations. During analyses, students 
will draw meaningful and useful conclusions and learn much about a problem. 
Drawing existing models, theories and examples presented in class, students 
will use the power of the personal computer for calculations. Upon course 
completion, students will be trained to develop a system of general principles 
in performing data analysis that is widely applicable to the business sector.
Quarter Credit Hours 4.5
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MGMT5000	 Management and the Global Economy
This course emphasizes the main functions of management: planning, control-
ling, organizing, staffing and directing. In addition, international market entry 
strategies and the challenges of doing business in a multicultural environment 
are examined. Economic, political and social risk factors as they relate to man-
agement in a global economy are reviewed.
Quarter Credit Hours 4.5

MGMT5019	 Career Assessment and planning
This course provides students with key tools that will enable them to  
plan and advance their careers. Students perform self-assessments,  
conduct informational interviews and plan their own career portfolios.
Quarter Credit Hours 2.25

MGMT5600	 HUMAN RESOURCE ISSUES
This course will review how general managers in both domestic and  
international organizations can address traditional human resource  
concerns—employee recruitment, selection, training, motivation, compensa-
tion and performance appraisal—within the context of strategic planning. 
Prerequisite: COMM5500.
Quarter Credit Hours 4.5

MGMT5800	 Effective Leadership
This course reviews how mid- to upper-level managers can become effective 
leaders by drawing on knowledge of the major concepts, theories and skills 
used in the field of organizational behavior.  A major focus of this course is 
on developing leadership diagnostic and problem solving skills through par-
ticipating in numerous analyses of the kinds of situations requiring manage-
ment attention that mid- to upper-level executives are likely to encounter. 
Throughout this course particular emphasis is placed on the ethical, interna-
tional and multicultural dimensions of organizational leadership. Students 
conduct research on selected topics in the fields of leadership and organiza-
tional behavior. Students also participate in a wide variety of self-assessment 
exercises that will help them better understand what they need to do next to 
become more effective leaders. Prerequisites: COMM5500 and completion of 
all prerequisite and foundation courses.
Quarter Credit Hours 4.5

MGMT5900	 Ethics and Corporate Responsibility
The focus of this course is to enhance the capacity of students to make difficult 
and necessary ethical choices on the basis of limited information and frequent 
conflicting values. In their future roles as professionals in a chosen field, stu-
dents will face moral temptation and ethical dilemmas that resist easy answers 
or simple formulas for action. A major goal of this course is to develop an 
analysis of the important role of all stakeholders in a corporation. Case studies 
and community service projects will demonstrate how the firm interacts with 
its environment and its impact as it discharges its responsibility to the world 
and local community. Prerequisite: COMM5500.
Quarter Credit Hours 4.5

MGMT6000	 The Leader as Coach
This is an advanced management course that will enable students to gain com-
petence in the specific techniques that effective leaders use to empower their 
workforce through coaching. Students will learn the fundamental theories 
of coaching through selected readings and class presentations, and use this 
knowledge to engage in experiential exercises. During these exercises, stu-
dents will receive feedback on their technique. Once competence is gained in 
fundamental skills, students will be encouraged to develop their own personal 
method of coaching and to adapt their style of coaching to different situa-
tions. Particular emphasis will be given to dealing with cultural issues encoun-
tered when coaching a global workforce. Students will conduct research 
through self-assessments and group projects on selected topics in coaching. 
Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6010	 Project Management
This is an advanced management course that will enable students to gain com-
petence in the specific techniques used by effective managers to lead projects 
of limited duration. Project leadership is presented as a particularly effective 
technique for managing people in the service industries, technical specialists 
and professionals of all kinds. In addition to reviewing the traditional theories 
of project leadership, the professor will introduce team-based process analysis, 

several practical analysis tools, and research methods that can be used for 
everyday task and project leadership. Particular emphasis will be given to lead-
ing global, multicultural project teams that employ virtual as well as face-to-
face meetings. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6015	 Operations Management
Operations Management (OM) is an area of study that impacts the manufactur-
ing and service industries. This course provides students with a broad introduc-
tion to the field of operations management in a realistic and practical manner. 
The course blends accounting, industrial engineering, management science 
and statistics to assist in solving real-world operations management problems. 
The course integrates case studies in many of the operations management 
areas of study, such as product design, quality, globalization and inventory 
control. Prerequisite: MGMT5800.
Quarter Credit Hours 4.5

MGMT6020	 Leading Organizational Change
This is an advanced course that focuses on the human side of leading  
organizations through periods of change. Major change models developed by 
behavioral sciences will be explored in depth so that students can appropri-
ately diagnose the change strategies needed in particular situations. Research 
methods used by practitioners for diagnosing organizational issues associated 
with change will be studied and applied. Particular emphasis will be given to 
dealing with cultural issues embedded in the global context of many change 
efforts. Presentations by distinguished practitioners, case analyses and  
experiential exercises will strengthen students’ skills and improve their  
understanding of the key concepts. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6030	 Entrepreneurship
This advanced management course enables students to gain competence in 
the specific techniques used by successful entrepreneurs. This course examines 
entrepreneurial myths and realities, as well as the concept of corporate entre-
preneurship. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6041	 Management Special topics
This course will examine in detail current problems facing management 
in a global economy. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6050	 Labor Relations
This course studies the development of labor unions and labor legislation in 
the U.S. The course surveys the effects of union organization and  
representation, collective bargaining and negotiation, the grievance and arbi-
tration process, and the laws, agencies and issues impacting labor-manage-
ment relations in the public and private sector. The course also reviews basic 
provisions of a collective bargaining agreement and contract administration. 
Prerequisites: COMM5500, MGMT5600, MGMT5800.
Quarter Credit Hours 4.5

MGMT6055	 Legal Issues in Human Resources
Students in this course study the various legal issues that employers and 
employees must confront in today’s corporate environment. The course 
involves examination and discussion of issues such as discrimination, wrongful 
termination, appropriate hiring and personnel practices, considerations with 
a unionized workforce, workers compensation and various other legal issues. 
Prerequisites: MGMT5600, MGMT5800.
Quarter Credit Hours 4.5

MGMT6056	 Contemporary Leadership Issues and Strategies
Building on concepts and skills acquired in our core leadership course 
(MGMT5800), this advanced leadership course explores in depth the multi-
faceted nature and challenges of contemporary leadership. Key themes in 
this course include identifying contemporary leadership issues and exploring 
the pros and cons of using different strategies to address these issues. The 
primary emphasis is on learning techniques that students can use to continue 
to develop their leadership skills as they progress in their respective careers. 
Employing a seminar/workshop format, students are required to research strat-
egies for dealing with important contemporary leadership issues that they will 
pursue in depth and then present to the class. By the conclusion of this course, 



students are required to describe in writing the particular strategies, skills and 
sensibilities that they will need to continue to develop in order to fully realize 
their potential as leaders. Prerequisites: COMM5500, MGMT5800.
Quarter Credit Hours 4.5

MGMT6060	 Facilitating Adult Learning and Professional 
development

This course assists the human resource manager in planning, developing and 
administering programs for staff. It includes a study of principles of adult learn-
ing, evaluation and assessment of adult learners, and methods follow-up. The 
course also addresses techniques for the evaluation and review of external 
programs. Prerequisite: MGMT5600, MGMT5800.
Quarter Credit Hours 4.5

MGMT6065	 Wage and Salary administration
This course reviews the fundamentals of wage and salary programs, including 
the development of job descriptions, performing job evaluations, conducting 
salary surveys, adjusting pay structures, considering differentials, and relating 
pay to performance. Benefit programs and related employee incentive and 
service programs are also covered. Ways to link performance to both monetary 
and non-monetary rewards will be reviewed, including profit sharing, bonus 
plans, stock options, awards and special rewards for managerial personnel. 
Legislative restraints and tax treatments are discussed and behavioral theories 
are highlighted as they apply in this area. The incorporation of technology as 
it relates to Human Resource Management Systems that increases efficiency in 
pay, benefits administration, and aligning HR with organizational activities are 
also covered. The synthesis of pay, benefits administration and HR technology 
integrates the selection, development and administration of practical pro-
grams and systems. Prerequisite: MGMT5600.
Quarter Credit Hours 4.5

MGMT6075	 International and Comparative Employment Law
This course examines the labor and employment law of various countries 
important to the global economy at the beginning of the 21st century. 
Regional trade agreements — such as NAFTA and the European Union — are 
also analyzed as well as international labor standards promulgated  
by the International Labor Organization. Key employment issues for com-
parative analysis include such areas as individual employment, unions and 
collective bargaining, discrimination and privacy. Prerequisite: MGMT5600 or 
permission of dean.
Quarter Credit Hours 4.5

MGMT6800	 Business Policy and Strategy
This interdisciplinary capstone core course focuses on how to create, identify 
and manage competitive advantage within an organization. Students are 
encouraged to use skills and insights developed during prior coursework as 
they strategically analyze contemporary business issues and cases. Throughout 
the course, particular emphasis will be placed upon developing both a stra-
tegic perspective and a global viewpoint. Students formulate strategies and 
tactics that are appropriate for the different organizations under consideration. 
Readings, exercises and class discussions will focus on real world examples of 
strategic issues that students are likely to encounter as managers of organiza-
tional units. Tools and techniques for performing strategic analyses and stimu-
lating innovative problem-solving in a highly competitive global environment 
will be covered in detail. Students will complete a major comprehensive proj-
ect that will be graded collaboratively. Prerequisites: COMM5500, FISV5600, 
MGMT5800, MRKT5500.
Quarter Credit Hours 4.5

MRKT5010	 Marketing Concepts
This introductory course is designed to prepare graduate school  
candidates with the level of knowledge necessary to succeed in  
requisite courses. It presents the major principles and practices of  
marketing. Emphasis is placed on marketing strategies, the target  
consumer, market analysis, positioning and differentiating products,  
and promotional strategies.
Quarter Credit Hours 4.5

MRKT5500	 STRATEGIC Services MARKETING
This course assists students in identifying the role of consumer behavior in 
marketing services and the various marketing strategies and opportunities 
commonly used in the services industry. Students perform assessments of vari-
ous marketing plans common to the services industry and demonstrate stra-
tegic thinking in situated examples. Students discuss the unique elements of 
the service industry as they affect marketing strategies, use various analytical 
tools to measure marketing strengths and weaknesses of a firm, and indicate 
the specific marketing opportunities within a company that are most likely to 
produce profits. Prerequisite/Corequisite: COMM5500.
Quarter Credit Hours 4.5

MRKT6010	 Advertising and Promotional Strategies
This course is focused on researching the marketplace, forecasting, planning, 
problem solving, and decison making as they apply to promotional activities. 
Students will investigate the various areas of promotion in addition to learning 
the skills necessary to work with an outside agency or an internal department. 
Analysis of the major components: personal selling, advertising, sales promo-
tion and public relations. Topics discussed include advertising objectives, bud-
get, media strategies, client-agency relationships, and measuring advertising 
effectiveness. Prerequisites: COMM5500, MRKT5500.
Quarter Credit Hours 4.5

MRKT6030	 Advanced Marketing Research
This course is designed as an advanced study covering the total process of 
generating, transforming and appraising data into relevant information for the 
marketing decision-maker. Emphasis is placed on the utilization and analysis 
of research data. Additional areas discussed are research methodology, design 
techniques, survey development, sampling theories and techniques of statisti-
cal data analysis. Prerequisites: COMM5500, MRKT5500, RSCH5520.
Quarter Credit Hours 4.5

MRKT6035	 Brand Management
This advanced marketing course focuses on the role of brand management 
in organizations, both large and small. A key component of this course is the 
historical development and current evolution of brands. The role of technology 
is explored. Current issues in brand management are an integral part of this 
course. Prerequisites: COMM5500, MRKT5500.
Quarter Credit Hours 4.5

MRKT6040	 e-Commerce Strategies
This course will provide students with a broad overview of the technology 
available for businesses. Systems and application of various types of electronic 
commerce entities will be discussed with a practical approach to their usage. 
The paradigm shift of technology in business, including the intranet, extranet 
and Internet, will be discussed. Additional topics covered include legal issues, 
personnel and staffing, video-teleconferencing and databases. Students 
are expected to have a working knowledge of computers. Prerequisites: 
COMM5500, MRKT5500.
Quarter Credit Hours 4.5

MRKT6041	 Marketing Special Topics
This course is an intensive study of one or more contemporary issues within 
the marketing industry. Emphasis is placed on literature review, case analysis 
and industry insight. Current events and industry demand will dictate the spe-
cific topics discussed. Situation analysis and strategies of the current market-
place will be discussed. Student special interests may also create demand for a 
course offering. Prerequisites: COMM5500, MRKT5500.
Quarter Credit Hours 4.5

MRKT6045	 Global Marketing
This course exposes students to domestic and international marketing con-
cepts and philosophy as they relate to organizations. Students learn to create 
and utilize marketing strategies. An analysis of corporate international strategy 
and industry structure is included. A review of historic and geopolitical interna-
tional involvement, as it relates to business strategy, is examined. Prerequisites: 
COMM5500, MRKT5500.
Quarter Credit Hours 4.5
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RSCH5500	 Research and analysis
This course enables graduate students to design and implement research 
in business and related disciplines. Students develop conceptualizations of 
research problems based on a critical review of research literature. Current 
examples are used to illustrate applications of quantitative, qualitative and 
theoretical approaches to inquiry and research. The language, logic, major 
concepts, strengths, weaknesses and limitations of these approaches are noted. 
Practical implications of researching in business and industry are emphasized. 
Prerequisite: MATH5000.
Quarter Credit Hours 4.5

RSCH5520	 Research and analysis II
Building upon the research methods material acquired in Research & Analysis 
(RSCH5500), this course provides graduate business students with the funda-
mentals of statistical assessment and decision making. The course uses a case-
based approach to address the importance of probability theory, sampling, the 
central limit theorem, confidence intervals and basic univariate and bivariate 
hypothesis testing. Prerequisite: RSCH5500.
Quarter Credit Hours 4.5
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Definitions of Elective Attributes
Elective courses, as designated by each program, allow students to personalize their 
program of study by selecting courses that will strengthen and support their individual 
or career aspirations. Eligible elective course offerings are defined by attribute type 
and are identified by appropriate colleges or schools. Special note: Individual program 
requirements will detail any exceptions when specific courses may not satisfy an 
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When selecting an elective, students must register the appropriate type of elective and 
are responsible for satisfying any prerequisites or restrictions that may be present on 
the elective course offering. Furthermore, the elective may not be a required course in 
the student’s program of study.
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international business 	 EIBU
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Loreen Chant ’89, president, North Miami Campus,  

Johnson & Wales University 
Joseph Crosby, owner and chief executive officer,  

Coach’s Low Country Brands, Seneca, S.C. 
Louis E. D’Amico, legacy trustee, former vice president and treasurer, 

Duro Industries Inc., Barrington, R.I.
Glenn Davenport, president, Horizon Software International,  

Duluth, Ga. 
Edward Davis, executive director, DECA Inc., Reston, Va. 
Christopher T. Del Sesto, legacy trustee, former senior vice president, 

treasurer and university counsel, Johnson & Wales University, 
Cranston, R.I.  

Bradford S. Dimeo, president,  
Dimeo Construction Company, Providence, R.I.

Thomas L.G. Dwyer, executive vice president,  
Johnson & Wales University

Michael Friedman, president and vice-chairman, Monarch Industries; 
president, PM Industries, Inc., Warren, R.I. 

Dana H. Gaebe, attorney at law, Gaebe & Kezirian, Providence, R.I.
Morris J.W. Gaebe, trustee emeritus and chancellor emeritus,  

Johnson & Wales University
Arthur J. Gallagher, president, Charlotte Campus,  

Johnson & Wales University

Veera S. Gaul ’91 M.S., university provost, Johnson & Wales University 
Abraham Goldfarb, legacy trustee, president, National Banner 

Company; general manager, ABOA, Dallas, Texas
Alan Gould, management and creative consultant;  

former publisher, Nation’s Restaurant News, Bedford Hills, N.Y.
Fanny Hanono, treasurer, Perry Ellis International;  

vice president, GFX Corp., Miami, Fla. 
William H. Heisler III, honorary trustee, Medford, N.J.
Doris Magsaysay Ho, president and chief executive officer,  

Magsaysay Maritime Corporation, Manila, Philippines 
Scott K. Keefer, legacy trustee, senior partner,  

Macktaz, Keefer & Kirby, Woonsocket, R.I.
Richard J. Kosh, provost emeritus, Johnson & Wales University,  

West Warwick, R.I. 
Kate Littlefield, parent representative, Skillman, N.J. 
M. John Martin ’86, president, The Capital Grille, Orlando, Fla. 
Bette Matkowski, president, Denver Campus,  

Johnson & Wales University
William F. McArdle, treasurer and chief financial officer,  

Johnson & Wales University
Donald G. McGregor, president emeritus, North Miami Campus, 

Johnson & Wales University, Boulder City, Nev.
Manuel Pimentel Jr., senior vice president emeritus of  

university relations, Johnson & Wales University
Arthur S. Robbins, president, Robbins Properties Inc., Providence, R.I.
Patricia R. Roche, partner, Roche-Rooney Financial Services,  

Annapolis, Md. 
Irving Schneider, president, Providence Campus,  

Johnson & Wales University
Thomas Skains, chairman, president and chief executive officer, 

Piedmont Natural Gas, Charlotte, N.C. 
Guy B. Snowden, director, SnowMark Corp., Vero Beach, Fla.
Paul Stonely, president, National Commission for Cooperative 

Education, Boston, Mass. 
Howard G. Sutton, publisher, president and chief executive officer, 

Providence Journal Company, Providence, R.I.
William R. Tiefel, chairman, Carmax Inc.; chairman emeritus,  

The Ritz-Carlton Hotel Company LLC, Washington, D.C.
Robert J. Tingle ’50, legacy trustee, former first vice president –  

financial consultant, RBC Dain Rauscher, East Greenwich, R.I.
Vilma G. Triangolo ’36, honorary trustee, Vero Beach, Fla.
Terry Vince, legacy trustee, president, Sovereign Hotels,  

Wakefield, Mass.
Zolon A. Wilkins Jr., president, Lexington Interests Inc., Dallas, Texas
David A. Wilson, president and chief executive officer,  

Graduate Management Admission Council, McLean, Va.

and the members of the Board of Trustees

Officers of the Corporation
John A. Yena, D.B.A. (hon.), D.Ed.A. (hon.), chairman of the board
John J. Bowen, D.B.A. (hon.), M.M., university president
Thomas L.G. Dwyer, M.B.A., executive vice president
William F. McArdle, B.S., C.P.A., treasurer and chief financial officer
Barbara L. Bennett, J.D., corporate secretary and general counsel 
Veera S. Gaul, Ph.D., ’91 M.S., university provost
Joseph J. Greene Jr. ’98 M.S., C.P.A., assistant treasurer and  

vice president of finance
Emily A. Gilcreast, B.S., assistant corporate secretary and  

executive assistant to the university president

University Directory
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Alan Shawn Feinstein Graduate School

Administration
Frank Pontarelli, Ph.D., dean 

Faculty
Roger Achille, J.D., associate professor, management;  

B.A. Clark University; J.D., Suffolk University
Paul Boyd, Ph.D, associate professor, research and analysis;  

B.S., Union College; M.S., Arizona State University;  
Ph.D., University of Pennsylvania

Paul J. Colbert, Ph.D., professor, research; B.S., Bentley College;  
M.Ed., Framingham State College; Ph.D., Boston College

Caroline Cooper, Ed.D., professor, hospitality and finance;  
B.S., Russell Sage College; M.B.A., Bryant College;  
Ed.D., University of Massachusetts

Joanne M. Crossman, Ed.D., professor, communications;  
B.A., M.Ed., C.A.G.S., Rhode Island College;  
Ed.D., University of Sarasota

Ron DiBattista, Ph.D., associate professor, management;  
B.S., M.S., University of Rhode Island; Ph.D., Arizona State University

Kevin M. Fountain, J.D., C.P.A., professor, accounting;  
B.S., B.A., M.S.T., Bryant College; J.D., Suffolk University Law School

Gary G. Gray, Ph.D.., professor, management, marketing;  
B.A., Rhode Island College; M.B.A., C.A.G.S., Babson College;  
Ph.D., Salve Regina University

Alexander Portnyagin, Ph.D., professor, international trade,  
management; A.B., Moscow Linguistics University;  
Ph.D., Moscow State University

Thomas Rossi, M.S., associate professor, management,  
marketing; B.A., University of Rhode Island;  
M.S., Lesley College

Franklin Satterthwaite Jr., Ph.D., professor,  
organizational leadership; A.B., Princeton University;  
M.U.S., M.Phil., Ph.D., Yale University

Lisa Sisco, Ph.D., professor, communications;  
B.A., M.A., Georgetown University;  
Ph.D., University of New Hampshire

Michael Timura, Ph.D., assistant professor, career courses,  
marketing; B.S., Merrimack College, M.B.A., Bryant College;  
Ph.D., University of Connecticut

Adjunct Faculty
Richard Baldwin, M.B.A., B.S.; B.S., Bentley College;  

M.B.A., Northeastern University
Robert Camara, M.B.A.; B.S., M.B.A., Providence College
Frank DiLorenzo, C.P.A., CFE, C.A.G.S.; B.S., M.S.T., M.B.A., C.A.G.S., 

Bryant University 
Leslie DiManna, C.A.G.S.; B.S., Rhode Island College;  

M.B.A., C.A.G.S., Bryant University
Michael Durkay, M.B.A.; B.A., M.B.A., Providence College
James Dutra, C.P.A., M.S.T., M.B.A.; B.A. Rhode Island College;  

M.B.A. Providence College; M.S.T., Bryant University
Lawrence Filippelli, Ed.D.; B.S., M.Ed., Providence College;  

Ed.D., Johnson & Wales University
Gordon Fox, J.D.; B.A., Rhode Island College;  

J.D., Northeastern University School of Law
Jacqueline Gounaris, M.B.A.;  

B.S., M.B.A., Johnson & Wales University
Robert M. Kok, M.B.A., S.P.H.R., C.H.E.;  

B.A., Pennsylvania State University; M.S., Troy State University; 
M.B.A., University of Pittsburgh

Anthony Mangiarelli, C.P.A., M.S.; Anthony Mangiarelli, C.P.A., M.S.; 
B.S., M.S., Bryant University

Marlene Marshall, J.D.; B.A., Wheaton College;  
M.S., Sawyer School of Management; J.D., Suffolk University

Joseph McWilliams, M.B.A.; B.S., Rhode Island College;  
M.B.A., Salve Regina University 

David Mellor, M.Ed.; B.S., M.A., Southern Connecticut State University; 
M.A., Providence College; M.Ed., Springfield College

Barbara Nauman, M.B.A.; B.S., North Adams State College;  
B.S., M.B.A, Johnson & Wales University

Louise Rosa, M.Ed.; B.A., College of Mount St. Joseph; 
M.Ed., Rhode Island College

Stephen Sabetta, M.B.A.; B.S., M.B.A., Bryant University
Karen E. Silva, Ed.D., CHE; B.A., Southern Massachusetts University; 

M.A., Rhode Island College; Ed.D., Boston University
Bennett Singer, M.B.A.; B.S., M.B.A., Johnson & Wales University
Kristen Stringfellow, Ed.D.; B.A., Rhode Island College;  

M.Ed., Providence College; C.A.G.S.,  
Ed.D., Johnson & Wales University

Trent Theroux, M.B.A.; B.S., Providence College;  
M.B.A., Bryant College

Kimberly White, M.Ed.; B.S., M.A., M.Ed., Lesley University

Graduate Admissions
Allan G. Freedman, Ed.D., director of graduate admissions
Lori Golda, M.B.A., assistant director of graduate admissions
Andrea Dionne, admissions records assistant

Student Academic & Financial Services
Marie Bernardo-Sousa, M.S., vice president of student services;  

university registrar
Gail Nevadonski, B.S., registrar
Tammy Harrigan, B.S., director of student academic services  

operations
Jane Hanna, M.A., director of academic counseling
Cathy Crevier, B.G.S., coordinator of transfer and testing
Lynn M. Robinson, M.S., executive director of  

student financial services
Kathi Tavares, B.S., director of billing and collections
Dawn Blanchette, B.S., director of financial aid
Beth Chace, B.S., director of student financial planning
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Academie Francaise
Academy of International Business
Academy of Management
American Association for Higher Education
American Association of Collegiate Registrars
	 and Admissions Officers
American Association of Presidents of  
	 Independent Colleges and Universities
American Association of University Women
American Bar Association
American Booksellers Association
American College Personnel Association
American Corporate Counsel Association
American Council on Education
American Counseling Association
American Culinary Federation
American Dietetic Association
American Educational Finance Association
American Educational Research Association
American Hotel & Lodging Association
American Hotel & Lodging Education Foundation
American Institute of Certified Public  
	 Accountants
American Institute of Wine and Food
American Library Association
American Management Association
American Marketing Association
American Payroll Association
American Planning Association
American Psychological Association
American Society for Training and Development
American Statistical Association
American Wine Society
Associated Press
Association for the Advancement of  
	 Computing in Education
Association for Career and  
	 Technical Education (ACTE)
Association for Institutional Research
Association for Multicultural Counseling  
	 and Development
Association for Student Judicial Affairs
Association for Supervision & Curriculum  
	 Development
Association of College & Research Libraries
Association of College & University Facility  
	 Officers
Association of College & University  
	 Telecommunications Administrators
Association of Governing Boards of  
	 Universities and Colleges
Association of Independent College &  
	 Universities of Rhode Island 
Association to Advance Collegiate Schools  
	 of Business
Better Business Bureau
Boy Scouts of America
Bread Bakers Guild of America
Bristol County Convention and Visitors Bureau
Business Network International
Business Professionals of America
Business Volunteers for the Arts
Campus Compact
Career College Association
Career Counselors Consortium
Center for Academic Integrity
Choristers Guild
Coalition of Library Advocates
The College Board

College & University Professional Association 
	 for Human Resources
Confrerie de la Chaine des Rotisseurs
Consortium of Rhode Island Academic  
	 & Research Libraries
Cooperative Education Association
Council for the Advancement and Support  
	 of Education (CASE)
Crossroads Rhode Island
Dorcas Place
East Bay Chamber of Commerce
East Bay Tourism Council
Eastern Association of Colleges  
	 and Employers Inc.
The Education Partnership
Educause
Employment Management Association
Escoffier Society
European Council of Hotel Restaurant  
	 & Institutional Education
European Council of Independent Schools
Fall River Chamber of Commerce
Family, Career and Community Leaders  
	 of America
Future Business Leaders of America
Future Farmers of America
Greater Attleboro Chamber of Commerce
Greater Providence Chamber of Commerce
Higher Education Library Information Network
The Honorable Order of the Golden Toque
Institute for International Human Resources
Institute of International Education
Institute of Management Accountants
Interfaith Counseling Center
Interfaith Health Care Ministries
International Association of  
	 Assembly Managers
International Association of  
	 Business Communicators
International Association of  
	 Culinary Professionals
International Association of  
	 Hotel School Directors
International Career Counselors
International Council on Hotel, Restaurant and  
	 Institutional Education
International Food Service Editorial Council
International Food Service Executives  
	 Association
International Hotel & Restaurant Association
International Special Events Society
James Beard Foundation
Junior Achievement
Kiwanis
Landmark Restaurants Advisory Board
Leadership Rhode Island
Malaysian American Commission on  
	 Education Exchange
Marriott Hospitality High School Education  
	 Committee
Modern Language Association
Multicultural Foodservice & Hospitality Alliance
NAFSA —  
	 Association of International Educators
National Advisory Committee on  
	 Institutional Quality and Integrity  
	 for the U.S. Department of Education
National Alliance for Business
National Association for  
	 Counseling and Development

National Association for  
	 Developmental Education
National Association of Catering
National Association of  
	 College & University Attorneys
National Association of  
	 College & University Business Officers
National Association of  
	 College Admissions Counselors
National Association of College Stores
National Association of Colleges & Employers
National Association of Educational Buyers
National Association of Female Executives
National Association of  
	 Independent Colleges and Universities
National Association of Social Workers
National Association of  
	 Student Financial Aid Administrators
National Association of  
	 Student Personnel Administrators 
National Business Educators Association
National Clearinghouse for  
	 Leadership Programs
National Commission for Cooperative Education
National Conference for Community and Justice
National Council of Teachers of English
National DECA Inc.
National Education Association
National Jewish Medical and Research Center
National Restaurant Association
National Restaurant Association Educational  
	 Foundation
National Society for Experiential Education
National Society of Fundraising Executives
National Staff Development Council
New England Association for Cooperative  
	 Education and Field Experience
New England Association of  
	 College Admissions Counselors
New England Association of Collegiate  
	 Registrars and Admissions Officers
New England Association of Schools  
	 and Colleges Inc. (NEASC) 
New England Board of Higher Education
New England Business Educators Association
New England Faculty Development Consortium
New England Innkeepers’ Association
New England Library Association
New England Library Network
New England Museum Association (NEMA)
New England Regional Council of Hotel,  
	 Restaurant and Institutional Education
The Noble Academy of  
	 Empress St. Theodora Inc., USA
Northeast Association for Institutional Research
Phi Delta Kappa
Professional Organization &  
	 Development Network
The Providence Foundation
Providence Public Library
Providence/Warwick Convention and  
	 Visitors Bureau
Public Relations Society of America
Publicity Club of New England
Radcliffe Culinary Friends
Research Chefs Association
Rhode Island Association of  
	 Admissions Officers (RIAAO)
Rhode Island Association of  
	 Institutional Researchers

General University Affiliations
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Rhode Island Association of  
	 Student Financial Aid Administrators
Rhode Island Association of Colleges for  
	 Teacher Education
Rhode Island Bar Association
Rhode Island Business Educators Association
Rhode Island Campus Compact
Rhode Island Commodores
Rhode Island Community Food Bank
Rhode Island Counseling Association
Rhode Island Department of Education
Rhode Island Higher Education
Rhode Island Higher Education  
	 Telecommunication Association
Rhode Island Historical Society
Rhode Island Hospitality and Tourism  
	 Association
Rhode Island Library Association
Rhode Island Payroll Association
Rhode Island Registrars Association
Rhode Island Society of Certified Public  
	 Accountants
Rhode Island Student Loan Authority
Rhode Island Technology Council
Rhode Island Telecommunications Association
Rhode Island Public Expenditure Council
Rotary Club of Providence
Salvation Army
Save the Bay
Skills–USA
Small Business Development Center
Society for College and University Planning
Society for Human Resource Management
Society Organized Against Racism  
	 in HIgher Education
Society of Wine Educators
Studiorum Universitas Constantiniana  
	 (The Constantinian University)
Tuition Management Systems
United States Department of Education
United Way of Rhode Island
University Continuing Education Association
Volunteer Center of Rhode Island
WaterFire Providence Board of Directors
Weybosset Street Community Centers
Women Chefs and Restaurateurs
Womens Foodservice Forum
World Association for Hospitality &  
	 Tourism Training
World Future Society
Young Men’s Christian Association

The Alan Shawn Feinstein Graduate  
School Affiliations
American Association of School Administration
American Council on Technical Education
American Economic Association
American Society for Training & Development  
	 — Bay Colonies Chapter
Association for Educational Communications  
	 and Technology
Association of Business Committee
Association of School Business Officials
Center for Academic Integrity
Center for Exhibition Industry Research
Central and Eastern European Management  
	 Development Association (CEEMAN)
Council for Opportunity for Education
Council of Graduate Schools
Eastern Academy of Management
Eastern Economic Association
Educational Institute of American Hotel &  
	 Lodging Association
Graduate and Professional School Enrollment  
	 Management Corporation
Graduate School of Library &  
	 Information Studies
Greater Boston Convention & Visitors  
	 Bureau Inc.
International Council on Education  
	 for Research
International Society for Technology  
	 in Education
Massachusetts Faculty Development
Massachusetts Restaurant Association
National Association for Business  
	 and Teacher Education
National Association of Academic Affairs  
	 Administrators
National Association of Graduate Admissions
	 Professionals
National Association of Secondary School  
	 Principals
National Career Development Association
National Council of Teachers
National Society for the Study of Education
National Speakers Association
New England Assessment Network
New England Educational Research  
	 Organization
Northeast Human Resources Association
Russian Association of Business Education
Society for Technical Communication
Technology and Learning
Toastmasters International
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T he special approaches to career education at Johnson & 
Wales University (JWU) have evolved over more than 
90 years’ time and continue to adapt as the university 

responds to the changing needs of business and industry. 
Johnson & Wales was founded as a business school in 1914 in 
Providence, R.I. by Gertrude I. Johnson and Mary T. Wales. 
From its origins as a school devoted to business education, 
JWU has grown to a junior college, to a senior college, and 
ultimately to university status.
	 The university became well established because of its 
strong commitment to specialized business education and the 
high ideals of its founders. In 1993, JWU received regional 
accreditation from the Commission on Institutions of Higher 
Education of the New England Association of Schools and 
Colleges (NEASC). Accredited since 1954 by the Accrediting 
Council for Independent Colleges and Schools (ACICS), the 
university consolidated its institutional accreditation efforts 
under NEASC on June 30, 2000.
	 In 1963, the State of Rhode Island granted a charter 
which authorized the university to operate as a nonprofit, 
degree-granting institution of higher learning and to award 
associate degrees in the arts and sciences. In 1970, the State 
of Rhode Island approved a revision in the university’s charter 
to award baccalaureate degrees. In 1980, the Governor and 
General Assembly of the State of Rhode Island granted a leg-
islative charter to the university, authorizing the awarding of 
advanced degrees.
	 The charter was amended in 1988, changing the institu-
tion’s name to Johnson & Wales University. In 1992, the 
governor of the State of Rhode Island signed into law a new 
legislative charter with university status.

	 A new career emphasis was introduced at JWU in 1973, 
when the university announced the opening of what is now 
known as the College of Culinary Arts and the addition of 
a new associate degree program in that field. This proved to 
be one of the most far-reaching changes in the educational 
expansion of the university, leading to additional two- and  
four-year degree programs in the hospitality and food service 
fields.
	 In 1984, a JWU campus was established in Charleston, 
S.C., which offered a variety of two- and four-year programs 
in food service, hospitality and travel-tourism. The Norfolk, 
Va. Campus opened to the public in 1986. It offered one- and 
two-year food service programs.
	 In 1985, graduate degree programs were introduced 
at the university. The Alan Shawn Feinstein Graduate 
School now offers an M.B.A. degree program in Global 
Business Leadership with concentrations in Accounting, 
Financial Management, International Trade, Marketing, 
and Organizational Leadership. It also offers an M.B.A. 
degree program in Hospitality with concentrations in Event 
Leadership and Marketing. A Certificate of Advanced 
Graduate Study (C.A.G.S.) is offered in Hospitality, Human 
Resources Management and Finance.
	 The School of Education offers an M.A.T. in Teacher 
Education leading to certification in business education, food 
service education, elementary education, elementary special 
education, or secondary special education. It also offers an 
M.Ed. in Teaching and Learning and an Ed.D. in Educational 
Leadership.
	 In 1992, a joint educational agreement allowed the 
university to begin programs on the campus of the Institute 
of Higher Marketing (IHM) Business School in Göteborg, 
Sweden. JWU established a formal, independent learning 
site there from 1994–2004, giving business and hospital-
ity students the opportunity to complete one year of study 
in Sweden and finish their degrees at one of the university’s 
domestic campuses.

History of the University
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	 Also in 1992, JWU opened another campus in North 
Miami, Fla., which now offers two- and four-year food  
service, business and hospitality programs.
	 That year also marked the university’s formal establish-
ment of the College of Business, The Hospitality College, the 
College of Culinary Arts and the School of Technology. A 
new emphasis on general studies was introduced in 1992 as 
well, with the development of the School of Arts & Sciences.
	 The university’s School of Technology also offered cours-
es in Worcester, Mass. from 1992 to 2002.
	 In 1993, JWU opened a campus in Vail, Colo., which 
offered an accelerated associate degree program in culinary arts 
to college graduates. That year also marked the beginning of a 
four-year bachelor’s degree offering in culinary arts.
	 In 1995, the university created an International Hotel & 
Tourism Management program which offers unprecedented 
opportunities in international hotel management education. 
Students from around the world may choose from a variety of 
options both at JWU and abroad.
	 Technology programs offered by the university include 
Network Engineering, Graphic Design & Digital Media, 
Computing Technology Services, Engineering Design and 
Configuration Management, and Technology Services 
Management.
	 September 2000 marked the opening of the Denver, 
Colo. campus, which offers two- and four-year degrees in 
baking & pastry arts, culinary arts, hospitality, business and 
criminal justice, as well as the “Garnish Your Degree” acceler-
ated associate degree program originally offered in Vail. In 
2000, the Vail Campus was merged with the Denver Campus.

	 In 2002, the university made a strategic decision to 
consolidate its smaller Charleston and Norfolk campuses to 
build a campus in Charlotte, N.C. JWU’s Charlotte Campus 
opened in fall 2004 and offers associate and bachelor’s degree 
programs in business, culinary arts and hospitality. The 
Charleston and Norfolk campuses officially closed in May 
2006.
	 In keeping with its tradition of focusing on the best 
interests of students and responding to industry, it was deter-
mined in April 2006 that beginning with the 2008–2009 
academic year, JWU’s College of Business and The Hospitality 
College would move away from offering associate degrees and 
instead have students customize their education through spe-
cializations or concentrations at the baccalaureate level alone. 
This decision did not impact the College of Culinary Arts and 
the School of Technology where the two-year degree contin-
ues to be relevant.
	 Each year the university grows in program offerings and 
physical facilities. At the same time, JWU also grows in recog-
nition and prestige, making contributions to the community, 
government and industry.
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In order to consider your application to a graduate program at Johnson & Wales University, the university must  
receive the following documents:

	 1. Signed application

	 2. Transcripts (marksheets) of graduate/undergraduate work

2a. For domestic students, original official transcripts are required.

2b. For international documents only, original or notarized (certified) copies are acceptable. 	
All documents should be printed or typed and sent to the Graduate Admissions Office. 
These offices are available to assist you with any questions or concerns you may have. 	
Please call the phone numbers above for assistance.

	 3. Two personal references (copies/faxes/e-mails are acceptable) from individuals familiar with your educational and 
    professional background and your potential for graduate studies, returned directly to the address listed above.

	 4. Statement of purpose

	 5. Graduate school scholarship form (optional)

Additionally

n For M.B.A. Admission

	 — Test scores from GMAT or GRE (recommended) 

n For C.A.G.S. Admission

	 — Transcripts showing graduate degree attained (see above for transcript directions) 

n international applicants

In addition, international applicants (applicants who are not U.S. citizens or permanent residents) must mail:

	 6. Declaration & Certification of Financial Support

	 7. Certified Bank Statement

	 8. A copy of the biographical section (name, date of birth, country of issuance) of your current passport

	    9. TOEFL score of 550 or better on the written TOEFL, 210 or better on the computerized TOEFL, 	
	 80 or better on the Internet-based TOEFL, or 77 or better on the MELAB (unless you apply for 	
	 English as a Second Language or you are transferring with a degree from an American university 
	 or a school in a country where English is the native language)

If you have previously attended a Johnson & Wales University graduate program, please contact Student Academic Services for 
enrollment information.

Alan Shawn Feinstein Graduate School Admissions
8 Abbott Park Place, Providence, RI 02903 USA	 Phone (inside U.S.) 1-800-342-5598, ext. 1015	E -mail gradschool@admissions.jwu.edu
Fax 401-598-1286	 Phone (outside U.S.) 401-598-1015	 www.jwu.edu/grad

Alan Shawn Feinstein Graduate School
Application Instructions

JOHNSON & WALES UNIVERSITY
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n APPLICANT INFORMATION

Gender      Male      Female	 	 	 Date of Birth
	 	 	 	 	 	 	 Month	 	 Day	 	 Year	 	

Last Name/Family Name /Surname	 	 	 	 First Name/Given Name 	 	 	 Middle Name	 	
	

Permanent Address

	 	 	                       
Mailing Address (if different)	 	 	                        	 	 	
 	 	 	

Telephone          Country Code	                         City Code                          Number	 	             Fax 	 Country Code 	                         City Code	 Number	                                       	      
	

E-mail Address (MANDATORY — PRINT OR TYPE)	 	 	 	 	 Rep E-mail Address (if applicable)

Country of Birth	 	 	 	 Country of Citizenship	 	 	 Maiden Name (if applicable)	 	 	

Are you a full-time employee at Johnson & Wales University?	 Yes    No       Do you hold a valid U.S. visa?       Yes    No

Are you a citizen of the United States?	 Yes    No       If YES, circle visa type:   B-1    B-2    F-1    F-2    H-1    J-1    J-2    L-1

If NO, do you hold permanent resident status?	 Yes    No                                         	 Other

Have you ever been convicted of a felony?     Yes     No	

Have you ever been convicted of a felony or had a felony-type charge sustained against you in a juvenile proceeding?     Yes    No

The following ethnicity and race questions are optional. Any information that you provide will not be used in a discriminatory manner.
	
Are you Hispanic or Latino?      Yes      No

Choose one or more of the following:
	 American Indian or Alaska Native	 Native Hawaiian or Other Pacific Islander
	 Asian	 	 	 White
	 Black or African American

	 	

n Entrance INFORMATION

I am applying for admission for the term beginning:   September    December    March    June   Year
(Please refer to the information listed in the catalog under your selected major for eligible entrance dates.)

I am applying for English as a Second Language followed by the Pre-M.B.A. or degree program and concentration checked in Program Selection.

I have met the English proficiency requirement and I am applying for the degree program and concentration checked in Program Selection. 
(Minimum English proficiency requirement is a TOEFL score of 550 on the written TOEFL, 210 on the computerized TOEFL, or 80 on the Internet based TOEFL — 	
an IELTS score of 6.5, or a MELAB score of 77.) Please include a certified copy of score as stated above.

I am applying for the Pre-M.B.A. program and the program checked under Program Selection. 

I am applying for the 4+1 B.S./M.B.A. program (returning JWU students only) and the program checked under Program Selection.

I am applying as a:   Returning JWU student (completed bachelor’s degree at JWU)    Returning JWU student for the Accelerated Accounting option

First Time JWU Student    Transfer Student (from another American graduate school)      Name of School

PLEASE PRINT OR TYPE. Correspondence is via e-mail. If you have previously attended a JWU graduate program, please contact Student Academic Services for enrollment information.

Please fill out other side

Alan Shawn Feinstein Graduate School
Application for Admission

JOHNSON & WALES UNIVERSITY

(                           )    (                          ) (                          )     (                          )  

APPLICATION FEE WAIVEDTo help offset the expense  associated with college  applications, Johnson & Wales University allows students to apply for admission at no cost.

Alan Shawn Feinstein Graduate School Admissions
8 Abbott Park Place, Providence, RI 02903 USA	 Phone (inside U.S.) 1-800-342-5598, ext. 1015	E -mail gradschool@admissions.jwu.edu
Fax 401-598-1286	 Phone (outside U.S.) 401-598-1015	 www.jwu.edu/grad



n educational history and transfer credits

Please list all graduate and undergraduate institutions in which you are presently enrolled or have completed a program of study. Submit official transcripts of graduate/
undergraduate work. Requirements for consideration of transfer credit include completion of graduate-level courses with a B or better in the last three years. Transcripts 
of these courses must be filed with the Graduate Admissions Office prior to completion of the first term of enrollment.

Name of Institution	 	 	 	 	
	

Address	 	 	 	 	 	 	 	 	 	 Country

Dates Attended	 (From Month/Year to Month/Year)	 	 Certificate/Diploma/Degree Received	

Name of Institution	 	 	 	 	
	

Address	 	 	 	 	 	 	 	 	 	 Country

Dates Attended	 (From Month/Year to Month/Year)	 	 Certificate/Diploma/Degree Received	

n How did you learn about jwu? (please check one)

Reputation      Peterson’s Guide      Direct Mail      Referral      Graduate School Guide      JWU Student/Graduate      Internet/Web site

Print   	 	 	 Fair/Info Sessions
	 	                 please specify which one	 	 	                 	 	 please specify which one	

Radio	 	 	 Other
	 	                please specify which one	 	 	 	 	 please specify which one

JWU Representative   	 	
	 	                please specify which one	

n Applicant Signature (Required)

By submitting this application, I certify to Johnson & Wales University that all information in this application and in my supporting documentation is true, correct, and complete (including the listing 
of all other colleges or postsecondary institutions attended by me). Johnson & Wales University does not retain all application material submitted by the applicant. I hereby authorize the university to 
obtain my official high school or secondary school transcript and all college or postsecondary transcripts from the schools and institutions that I have attended. I give permission to the university to 
contact and share information with issuing institutions or other appropriate third parties for the purpose of verifying any documentation or information I have provided. I understand and agree that 
the university may revoke my acceptance or enrollment if any information or documentation provided by me is false or incomplete or if the university learns of any past or present misconduct by me 
that would affect my ability to represent and uphold the high standards of the university. If I enroll at Johnson & Wales University, I agree that I will satisfy all financial obligations incurred by me and 
comply with and uphold the policies, rules and regulations of the university. I authorize the university to use my name, image and/or voice (and recordings in which they appear) in any manner or 
media for university purposes, including, but not limited to, marketing and publicity purposes. 

Applicant’s Signature	 Date

Johnson & Wales University does not discriminate unlawfully on the basis of race, religion, color, national origin, age, sex, sexual orientation, gender identity or expression, genetic information, or 
disability in admission to, access to, treatment of, or employment in its programs and activities. The following person has been designated to handle inquiries regarding nondiscrimination policies: 
Sandra Lawrence, University Compliance Officer, Johnson & Wales University, One Cookson Place, 6th Floor, Providence, RI 02903, 401-598-1423. Inquiries concerning the application of nondis-
crimination policies may also be referred to the Office for Civil Rights, U.S. Department of Education, Customer Service Team, 400 Maryland Avenue SW, Washington, DC 20202-1100, 800-421-3481. 
Residents of Georgia may utilize the refund policy required by Georgia law. In compliance with the Jeanne Clery Disclosure of Campus Security Policy and Campus Crime Statistics Act, Johnson & 
Wales University publishes an Annual Security Report which discloses information about campus security and statistics concerning reported crimes that occurred on campus, on university-controlled 
property and on public property immediately adjacent to campus, and commencing in October 2010, the university will publish an Annual Fire Safety Report which will disclose information about fire 
safety policies, statistics and procedures. Copies of the reports may be obtained from the Admissions Office or by searching keywords “annual security report” at www.jwu.edu. Completion and gradu-
ation rate data for specific cohorts of first-time, full-time undergraduate students is available. Contact the Student Academic & Financial Services Office for assistance with obtaining this information.
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(evening classes with some day classes available) 

M.B.A. in Global	 Accounting
Business Leadership	 Financial Management
with Concentrations	 International Trade

	 Marketing

	 Organizational Leadership

M.B.A. in 	 Event Leadership
Hospitality with	 Marketing
Concentrations

C.A.G.S. in 	 Finance
	 Hospitality
	 Human Resources Management

n Program Selection
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Please fill out completely (print or type) and return to the address listed above.

Conditions and Responsibilities

Graduate school scholarships are awarded to students who maintain full-time status (9 quarter credits total per term) and reflect an ability to excel in their studies. 
Applicants must submit their scholarship form with their application to the Graduate Admissions Office and must include  
a résumé that highlights their accomplishments.

Applicant Profile

Last NameFamily Name /Surname	 	 	 	 First Name/Given Name 	 	 	 Middle Name	 	
	

Current Address
	

Country of Citizenship	 	 	 	 	 Maiden Name (if applicable)	 	 	 Term
	

Applicant’s Signature

List outstanding achievements in academic and related areas. Continue on additional paper if necessary. 

A résumé must be included with the scholarship form.

Academic Honors (includes GPA, division or class ranking):

	

Professional Accomplishments:

	

Organization Memberships:

	

Community Service:

graduate Program Scholarship Form
ALAN SHAWN FEINSTEIN GRADUATE SCHOOL ADMISSIONS
8 Abbott Park Place Providence, RI 02903 USA	 Fax 401-598-1286
Phone (inside U.S.) 1-800-342-5598, ext. 1015		E  -mail gradschool@admissions.jwu.edu
Phone (outside U.S.) 401-598-1015		  www.jwu.edu/grad
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To be completed by applicant

U.S. Immigration Law requires you to certify that you have sufficient funds available for your academic and living expenses.

Date of Birth 	 Month Day Year Sex  Male  Female 

Last Name (Family Name)	 	 First Name (Given Name)

Permanent Address 	 Mailing Address

Telephone (		 )	 (	 ) 	 E-mail Address

Fax 	 (	 )	 (	 ) 	 Major

To Be Completed By Sponsor (all international students must have their sponsor complete this section)

Date of Birth 	 Month Day Year 

Sex  Male  Female 

Last Name (Family Name)

First Name (Given Name)

Mailing Address

Telephone (		 )	 (	 )

E-mail Address

Relationship to Applicant

U.S. Dollars Available for Support

I agree to accept full responsibility for the expenses of the above mentioned applicant during his/her studies at Johnson & Wales University.

Signature of Applicant	 Date

Signature of Sponsor 	 Date

Country Code             City Code	       Number

Country Code             City Code	       Number

International Graduate Student Declaration 
and Certification of Financial Support
ALAN SHAWN FEINSTEIN GRADUATE SCHOOL ADMISSIONS
8 Abbott Park Place Providence, RI 02903 USA	 Fax 401-598-1286
Phone (inside U.S.) 1-800-342-5598, ext. 1015		E  -mail gradschool@admissions.jwu.edu
Phone (outside U.S.) 401-598-1015		  www.jwu.edu/grad

This document must be accompanied by an Original Bank Statement showing the 
availability of a minimum of U.S. dollars sufficient to cover tuition and living expenses per 
academic year.

Source of Funds	 Amount in u.s. dollars	

Personal Savings
Please submit a Bank Statement 
verifying the amount available 
and complete the Sponsor Section.

Family Funds
Please submit a Bank Statement 
verifying the amount available 
and complete the Sponsor Section.

Government Sponsor
Please submit official letter 
indicating amount and availability 
of funds.

Business/Organization Scholarship
Please submit official letter indicating 
amount and availability of funds.

Other (Specify)
Please submit official letter indicating 
amount and availability of funds.

Country Code             City Code	       Number





 

This catalog is an official publication of 
Johnson & Wales University. As such, it is  
subject to revision at any time. The university 
reserves the right to add, withdraw or revise 
any course, program of study, provision or 
requirement described within the catalog as 
may be deemed necessary.
	 Occasionally, program requirements will  
vary by the printing date of the catalog. 
Requirements stated in the edition printed  
closest to the September enrollment date will 
take precedence. 
	 Students should read and fully understand 
the rules, regulations and policies described 
in this catalog. Additionally, all enrolled 

students are expected to be familiar with the 
contents of the Providence Campus Student 
Handbook. The Providence Campus Student 
Handbook contains important information 
concerning the academic performance 
and personal conduct of students as well 
as university grievance procedures. It also 
outlines the conditions under which students 
may be placed on probation or suspension 
from the university. The Providence Campus 
Student Handbook is available online at  
www.jwu.edu. Copies of the handbook are 
also available at the Student Academic & 
Financial Services Office.



Graduate Admissions Office
8 Abbott Park Place	
Providence, RI 02903  U.S.A.

Phone:
1-800-DIAL-JWU (1-800-342-5598) 
ext. 1015 (U.S.A. only)

Outside U.S.:
401-598-1015

Fax:
401-598-1286

E-mail:
gradschool@admissions.jwu.edu

Web Address:
Graduate School Programs 
www.jwu.edu/grad

Apply Online 
www.jwu.edu/apply

Visit Us 
www.jwu.edu/providence/visit

Financial Aid 
www.jwu.edu/financialaid


